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The picture above is just 
one reason why people look 
up to the Chicago Tribune 
Magazine. 

Between the Magazine 
Design Awards and the 
Chicago 4 competition, the 
Chicago Tribune Magazine 
garnered 26 awards for out- 
standing graphic design. 


Categories included de- 
sign, illustration (both 
black/white and color), and 
photography. Entries in- 
cluded over 2,000 of 1972’s 
best magazine graphics. 

And the winners included 
the Chicago Tribune Maga- 
zine. 26 times! 


Chicago Tribune 


A step ahead of the times. 


AMB 
THE BEST 


Newspapers all across the nation are 
saying it: Copley News Service has the 
best scanner-ready copy in the business. 


The CNS copy is compatible to the ECRM, 
CompuScan and Metro systems. It saves 
money for thrifty publishers. It saves time 
in the news room and in the composing 
room. It has a 95 per cent success record 
in the face of severe tests in critical 
newspaper plants nationwide. 


Join the 1,300 Copley News Service 
newspaper users. CNS is a truly 
supplementary service — with the features, 
the backgrounders, the investigative 
stories, the pictures, the cartoons and all 
the other important factors vital to a 
complete newspaper. It gives your 
newspaper the quality readers are entitled 
to and it saves you money. 


Write, wire or call collect: P.O. Box 190 / 
San Diego, California 92112 / Cable: 
COPNEWS San Diego / Phone 714-234-0191 
/ Telex 695041. 
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We’ve been depending on them 


ince Detroiters began depending on us. 


If they hadn't been doing their job so well for world it records has changed. But two ofits 


100 years, our readers wouldn't know how original elements remain. 

well we've been doing ours. One is our overall commitment to 
For most of our 680,000 sub- journalistic excellence. 

scribers, the newsboy is their only oe And the other is our newsboy. 


We've come a long way since he 
began advising his neighbors 
to “Take it from me.” In fact, 
today so many Detroiters 
take it from him that The 

News has the largest 
evening newspaper 
circulation in America. 


personal contact with us. So it’s 
important that he perform his 
role well. 

The News provides Detroit- 
ers with the most complete 
news coverage in Michigan. 
And our newsboys give 
them the most thorough, 


reliable service. 2p Mad a, 
The News has changed a @ | 
lot ina century, because the | 
Detroit | 
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ines 
By Lenora Williamson 


“A MAN IN MY POSITION HAS MYRIAD ANNOY- 
ANCES because my position is by the telephone,” wrote James 
Dance in his Miami Herald column. On the other end of the 
telephone, Jim continues, is an argumentative bunch who espy 
a piece “somewhere in the paper of such import that It Should 
Have Been On The Front Page.” 

In a week’s time, Jim writes, there are enough such calls to 
make a front page the size of a jetport. It does no good to try 
to rebut the caller’s contention that “we are trying to hide 
this information that no one will see it .. . Simple pleas for 
an understanding of the news editor’s problem get nowhere. 
A slide into that’s not-my-department does no better. Occa- 
sionally I will drop the phone, affect a Latin accent and ex- 
plain that this is the janitor speaking and the fellow you were 
talking to has fallen dead. No sympathy cards have ever ar- 
rived...” 
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NEWSPAPERS MAY HAVE HAD LESS in the way of 
reporting, editing and printing resources 100 years ago, ob- 
serves an editorial in the Long Beach (Calif.) Independent, 
“but they were courageous beyond the daring of their suc- 
cessors,” This comment was brought on by the writer’s having 
read of a contest conducted by the Boonville (Mo.) Advertiser 
back in 1888, when confident it could produce a_ virtually 
typo-free paper, the Advertiser offered $10 in gold to the 
reader finding the most typos in 13 issues from April 15 to 
July 6. Among 41 entrants, the winner was a former printer, 
the Rev. C. M. Hawkins, with a score of 172. The publishers 
hastened to point out that for each error there were 4,000 
pieces of error-free type. The Independent’s 1973 editorial sug- 
gests there might be the same percentage in a paper today, 
but hopes readers won’t find more than a couple on the edi- 
torial page. Even so, no $10 in gold is offered. “Our readers 
do a fine job of finding errors already, and they do it free.” 

* & 


DIVORCE NEWS HI-JACKED—<At the end of a “Telling 
Tulsa” column in the Tulsa Daily World appeared this bold 
face item: “The categories Divorces Asked and Divorces 
‘a Granted do not appear in today’s Telling Tulsa since the 
Tulsa County Courthouse was evacuated Tuesday afternoon 
because of a bomb threat.” 

* * & * 

4 FOR OUR WORD LISTS—HKditorial cartoonist John 
_ Fischetti has turned out a cartoon showing a group of speakers 
; lined up on a platform for a political seminar on “new politics” 
and the woman at the rostrum is beginning with, “President- 
person, chairperson, honored guestpersons and _personper- 
mm. sons...” 
; 
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NEXT, THE WORLD —Still, it’s an interesting thought in 
typoed headline of the Welland Evening Tribune in Canada: 
~ “Court Gives Father Right to Ask for Custody of Sun.” 
%* * * 


THE SMITHS HAVE IT, NAMEWISE—W. E. “Bill” Lee, 
retired publisher of the Smith County Pioneer in Smith Center, 
Kansas, thinks some three million Smiths in the U.S. should 
have a national capital. Bill gets in with Smiths since his 

father’s name was William Smith Lee. A Los Angeles Times 
syndicate feature says Lee dreams of a Smith museum filled 
with statues, photographs and exhibits about famous Smiths— 
and even a Smith census bureau. Location of the capital 
naturally, according to the newsman, should be Smith Center, 
Kansas, at the geographic center of the continental states. 
x * & 


IT WAS ALL PRETTY BAFFLING, recalls Montreal Star 
writer James Stewart of his trip to Vietnam to report on difh- 
culties surrounding efforts of the International Commission 
for Control and Supervision. But, adds Stewart, nothing was 
more baffling than discovering that one of his stories in the 
Star contained a half dozen paragraphs he had never written. 
Somehow, part of a Toronto Star story got to the Montreal 
Star with his copy—probably a mix-up in Saigon where copy 
was filed. 
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PUBLISHER CALENDAR 
MAY : =| 


6-8—Ohio Circulation Managers Association, Netherland Hilton, Cincin 
nati. ; 
6-9—Society of American Business Writers. Annual meeting. Waris 
Hotel, New York, N.Y. 4 
8-11—Catholic Press Association and Associated Church Press, joint ¢ 
vention. Radisson South, Bloomington, Minn. : j 
10—Certified Audit of Circulation annual meeting, Hyatt-Regency O'Hars 
Motor Hotel, O'Hare Intl. Airport, Chicago. | 
I1—Illinois Editors Highway Traffic Safety Seminar, Holiday Inn, Decatu 
Il : 


11-12—Indiana Newspaper Advertising Executives Association, Holida® 
Inn, Valparaiso. ; 

11-13—Pennsylvania Press Conference, Penn Harris Motor Inn, Harrisbure 
Pa. ; 

12—Minnesota AP Association. Spring meeting. Holiday Inn, St. Paul. 

13-l16—Institute of Newspaper Controllers & Finance Officers. Doral Count 
Club, Miami, Florida i 

13-25—API Management and Costs seminar (for newspapers under 75,000 
circulation). Columbia University. 

14-18—Knight Newspaper Seminar, Modern Production Techniques, Miami 

15—Connecticut AP Circuit. Spring meeting. Manchester. 

15-16—lowa APME Association, The Des Moines Club, Des Moines. 

15-19—National Association of Advertising Publishers—24th Annual Con 
vention, Troy, Michigan, Hilton Inn. 

17-I18—Allied Daily Newspapers. The Admiralty, Port Ludlow, Wash. 

17-19—American Association of Advertising Agencies, Greenbrier, White 
Sulphur Springs, W. Va. 3 

18-19—Associated Press North Carolina News Council and South Carolina 
News Council, Beech Mountain, N.C. 

19-20—New Mexico AP managing editors spring shirtsleeve seminar. Hil 
ton Inn, Albuquerque. 

20—Blue Pencil Club of Ohio, OSU Center for Tomorrow, Columbus, Ohio 

20-23—INPA International conference. Town and Country Hotel, Sa 
Diego. 

21-23—Pacific Northwest International Circulation Managers Associatio 
50th anniversary convention, Salishan Lodge, Gleneden Beach, Oregon 

21-25—International Federation of Publishers, (FIEJ). Vienna, Austria. 

22-27—Canadian Managing Editors' Conference. Vancouver, B.C. . 

24—Annual World Press Institute Forum, Macalester College, St. Paul 
Minnesota. 

pd Palais Press Missouri-Kansas wire editors association. Kansas 
ity. 

26-28—Editorial Writers critique. Northwest Daily Newspapers. Timberline 
Lodge, Ore. 


JUNE 


3-I5—API Telegraph Editors and Copy Desk Chiefs. Columbia University. 
4-8—Knight Newspaper Seminar, Circulation Management, Miami. 
7-9—Mississippi Press Association annual convention, Buena Vista Hotel- 
Motel, Biloxi, Miss. 
Pea Newspaper Offset Clinic, Holiday Inn, Ashtabula/Austinburg, 
io. 
8—Canadian Press meeting of French-language news editors, Quebec. 
8-9—Newspaper Advertising Executives Association, Spring meeting. Holi- 
day Inn, Gainesville, Ga. ; 
8-9—New England Daily Newspaper Association Regular Spring meeting. 
‘Basin Harbor Club, Vergennes, Vt. ie : 
10-15—-Newspaper Division Special Libraries Association, Pittsburgh. 
11-13—International Press Institute. Jerusalem. q 
14-16—Arizona Newspapers Association, Summer Workshop, Sunrise Park: 
Hotel, White Mountain Apache Indian Reservation, McNary, Arizona. 
17-29—AP| Publishers, Editors and Chief News Executives (for newspapers 
under 50,000 circulation). Columbia University . { 
20-23—Newspaper Personnel Relations Association. Milwaukee. 
21-23—Florida Press Association. Hilton Hotel, Port St. Lucie. 
21-23—Tennessee Press Association Convention. Holiday Inn Rivermont, 
Memphis. : 
24-28—Association of Newspaper Classified Advertising Managers 53rd 
annual conference. The Queen Mary, Long Beach, California. 


. ? 
25-29—Knight Newspaper Seminar, Organizational and Team Develop- 
ment, Miami. : 
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_...and even the computer has 
trouble keeping up with the growth! 


IN 1971, 22 MAJOR SHOPPING AREAS SERVED THE GREATER HARRISBURG 
MARKET. SINCE THEN THE EARTHMOVERS AND THE MASS MERCHANDISERS 
HAVE CUT A SWATH IN ALL PREVIOUS RETAIL SALES FIGURES . . . MOVING 
INTO THE MARKET NEW SHOPPING CENTERS, MALLS, DISCOUNT CENTERS 
AND RETAIL OUTLETS. 


THE SHAPE OF THINGS TO COME LOOMS LIKE A BIG DOLLAR SIGN IN 
HARRISBURG... TO GET YOUR SHARE, POP AN AD CAMPAIGN IN THE 
PAPER THAT STARTS THE MOVERS AND SHAKERS. 


Represented by Newhouse Newspapers 
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Stolen property again 

The ink was hardly dry on E&P’s comment (April 21) that news- 
papers have not seen the last of attempts to indict and convict re- 
porters and editors on charges of illegally receiving stolen property 
(official documents that have come into their possession) when similar 
charges were levelled against a reporter in New Hampshire (E&P 
April 28, page 32). 

Involved was a copy of a letter from a former mayor of Laconia, 
N.H., to the governor on the subject of a dog track license and an 
alleged attempt at bribery. 

This new legal device used by officials to bottle up official docu- 
ments, and anything else they don’t want publicized, may become as 
large a threat to investigative reporting as sending newsmen to jail 
for refusing to reveal their confidential sources and information. 


Crime and disaster news 


One of the myths about newspaper content, frequently perpetuated 
by critics of the press, is that too much space is devoted to news of 
crime and disasters. How much is “too much” can be debated. But a 
national survey of the “News and Editorial Content and Readership 
of the Daily Newspaper” sponsored by the ANPA News Research 
Center discloses that space devoted to crime news in the average paper 
is only 3.9%, and news of accidents, disasters and natural phenomena” 
occupies only 2.4%. 

These figures are to be compared with an average of 12.7% devoted 
to state and local news, 10.2% to international news, and 6.9% to 
U.S. government-domestic. 


Another myth is that smaller newspapers do not publish much in- 
ternational news. The study shows that newspapers under 50,000 cir- 
culation devote 10.2% of their space to international news and those 
over 250,000 circulation allot 11.5% to the subject. On the other hand, 
the smaller papers give 9.6% of their space to general local news while 
the larger papers give it 4.1% of their space. 

Newspaper editors will want to ponder the division of space that 
gives 14.2% to sports, on the average, while readership of sports items 
averages 15%. At the same time letters-to-the-editor attract 35% 
readership but are given .6% of the available space. 


Descriptive language 


Slim, attractive Gloria Steinem, editor of Ms. Magazine, addressed 
the ANPA last week and criticized newspapers for, among other 


things, using descriptive adjectives in their’stories about women while’ 


never using the same technique for men. She wore a bright, flowered 
shirt over a navy turtle-neck sweater with pants of matching color and 
grey wedgies. Her tinted glasses had lavender frames and her fair hair, 
parted in the middle fell freely to her shoulders. 

Handsome, portly Alex De Bakcsy (cq) of the San Diego Union 
and Tribune, who introduced her, wore his hair in a classic pompa- 
dour. His grey, double-knit suit was set off by a black and red tie 
over a white button-down shirt. His shoes were conservative black. 


Publisher, Chairman of the Board, 1912-1959 


The Oldest Publishers’ and Advertisers 


Newspaper in America 


With which have been merged: The Journalis 
established March 22, 1884; Newspaperdos 
established March, 1892; the Fourth Estat 
March |, 1894; Editor & Publisher, June 2® 
1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Mar 
Mehler, Jeffrey J. Mill, Lenora Williamso 


Editorial Assistant: Marie Stareck. 

Midwest Editor: Gerald B. Healey. 
Washington Correspondent: Luther A. Husto 
Advertising Manager: Ferdinand C, Teubner. 


Sales Representatives: Donald L. Parvin,-W. 
Pierce, Richard £. Schultz, Kenneth 
Schmitt, Earl W. Wilken. 


Advertising Production Manager: Bernadett 
Borries. 


Assistant to the Publisher and Promotion Man 
ager: George Wilt. 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia Anr 
' Stephenson. 


Marketing and Research Manager: Albert E 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N.Y. 
10022. Phone: 212 752-7050, TELEX 12 5102 


Chicago: |!1 East Wacker Drive, 60601. Phone 
312-565-0123. Gerald B. Healey, Editor. Wil- 
lard L. Pierce, Richard E. Schultz, Advertising 


Representatives. 


Los Angeles: 1830 West 8th Street, 90057. 
Phone: 213-382-6346. Scott, Marshall & 
Sands Inc. Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Phone 
415-421-7950. Scott, Marshall & Sands Inc. 
Advertising Representatives. 


Washington: 1295 National Press Builditgl 
Washington, D.C. 20004. Phone: 202-628- 
8365. Luther A. Huston, Correspondent. 
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EDITOR & PUBLISHES for May 5, 1973 


‘WOMEN ARE AT FAULT 


‘Gena Corea made some good points in 
er article in E&P (April 21 & 28) about 
overage of news of women. I feel all right 
‘bout differing in some respects, because 
‘am more in favor of Women’s Libera- 
ion than most of the women I know. 


She is correct about unnecessary’ ref- 
ences to sex, children and the like in 
tories about women in public life. Still, 
t is sufficiently unusual for women to be 
ected to office that their domestic status 
arries some interest. For that matter, more 
hould be written about the domestic lives 
f£ men in the public eye. If a handsome 
evil has eight children and a_ beautiful 
vife, the fact is worth mentioning. 


_If women reporters want to be accepted 
hs people, they should stop emphasizing 
ex. in dress and grooming. Loud perfume— 
or in fact any at all—is in bad taste in a 
newspaper office. 


There is a lot of silly writing by men, 
especially on the wire services, about 
women. Terms such as “milady,” “petite,” 
“curvy,” etc. Once I read a piece about a 
“petite” 13-year-old girl tennis player. I 
appened to know that she was 5-9 and 
rather large and muscular. 

PRESTON CHARLES 


‘Charles is employed in the Suffolk Bu- 
veau of the Norfolk (Va.) Virginian-Pilot) 


* Ke * 


CLICHE PHOTOS 


I was interested in the report of the 
lannual seminar of the New Jersey Press 
Photographers, particularly the part where 
ithe use of trite pictures was discussed, ap- 
parently at length. 


_ I was also interested in the comments of 
‘one of your letter writers, who pointed out 
hat photographers seemed to be more in- 
terested in promoting pictures that were 
‘going to land their makers on the various 
prize lists. He says the concern should be 
ith the local pictures that are going to 
eep subscribers interested in the news- 
‘paper even if it means publishing cliché- 
itype photography. 

_ What the New Jersey people are really 
sconcerned about are ways to make news 
sand news feature pictures more visually in- 
tteresting. They suggest that there might be 
‘different ways to picture the news and that 
“news people in authority ought to think 
about it in this visual age. 


' No one can tell me that the line-up 
‘shot with people standing around a piece 
of paper or trophy, leering into the lens 
is news, What is new about it? There are 
better ways of doing it. 


Until- picture editing becomes something 
‘more than sizing photos: for make-up and 
‘caption writing, no one is getting anywhere. 
‘Much more thought needs to be applied 
to the photo assignment in the first place 
if we expect to make visual progress. 
The cliché picture stays with us because 
editors, managers and yes, photographers, 
take the easiest way out. It’s a type of 
ntal laziness because few want to think 

a ae 


his subjects. perfectly still ie he 
was making his pictures. Brady found this 
necessary to maintain the stiff line-ups 
during the 10-sec. exposures needed to re- 
cord the image on the film and keep it 
sharp. Photographic technology has come 
a long way in the last 111 years. It is a 
shame that many editors, public relations 
men and photographers have not found out 
about it yet. 
J. RoLFE CASTLEMAN 
(Castleman is chief photographer of the 
Frederick (Md.) News and Post) 


* * * 


GOOD NEWS 


At The St. Petersburg Evening Inde- 
pendent, we started “Good News Tonight” 
on May 4, 1970 and haven’t missed an 
issue since with the column. 

I was surprised to read the story by the 
Rochester Democrat & Chronicle editorial 
writer about waning enthusiasm for this 
kind of column in the nation’s press (E&P, 
April 7). 

We were one of the first newspapers 
with a “good news” column and we appar- 
ently are one of the last. I must only con- 
clude that there is more good news in St. 
Petersburg because our readers are respon- 
sive to the column. 

Every “Good News Tonight” column has 
been locally written about local persons. 
We don’t fudge and find a brite on the 
wire and stick a sig with it, as I’ve seen 
some newspapers do. 

So what’s wrong with labeling it? What’s 
wrong with getting readers to participate 
and tell others of the good things that hap- 
pened to them? 

We’ve had hundreds of interesting stories 
in our newspaper just because we provided 
a vehicle for them and invited readers to 
be volunteer reporters. 

And no one has asked me in three years 
why we don’t print good news. They know 
we do. 

I am sorry so many newspapers have 
found a dearth of news they feel can be 
labeled as “good.” In fact, I’d say that’s 
bad news. 

Rosert M. STIFF 
(Stiff is editor of the Evening Independ- 


ent) aarele 


WAS IT NECESSARY? 


In connection with the article in your 
April 21 issue, was it necessary to produce 
the pictures to illustrate the subject 
(Cheesecake) ? 


It seems that even the business publica- 
tions are trying to compete with the more 
objectionable regular magazines. 

I was surprised to see that in FE. & P. 

E_ma F. GAVIGAN 

I say let’s have more appealingly illus- 
trated stories that offer as soothing an am- 
biance as the account of the “cheesecake” 
debate in your April 21 issue. 

If the nature of the AP’s so-called poll 
on the desirability of using such photos is 
merely a good-natured spoof, then I’m all 
for it. But I’m not so sure it isn’t half 
serious. And in that case, polling the edi- 
tors may be all right but far too limited 
(if not incestuous) to produce any mean- 
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eee ie them go to ae pe ein ar 
readers. 


Of course, they don’t go that far because 
they already know what the answer would 
be: “Keep the sunshine and the beaches 


and all the pretty girls brightening up the a 


dull gray pages.’ 


- And if this churns up the liberated fers 


male group, then so be it. It’s not our 
fault that they’d only look like plucked 
hens if they ever stepped into bikinis. 


THOMAS S. MENKEL | 


(Menkel is a former Scripps-Howard editor) 
Pe ts 


FEMALE PASTES. UP 


I was intrigued by the statement in the 


story (April 21) about annual reports of — 
some of the public newspaper companies — 
attributed to Media General about its Rich- — 


mond News Leader, which said, “The front 
page of the News Leader, for example, is 


pasted up each day by a young woman, © 


so far as known, the only such front-page 
make-up ‘man’ in the country.” 

For the past three and a half years, 
since we began daily publication, our front 
page has been in the hands of a very 
capable lady who not only decides what 
stories will be used on the front page but 
also writes the heads and pastes up the 
page. 

Foy Evans 
(Evans is publisher of the Warner Robbins 
(Ga.) Daily Sun.) 
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REASSURING 


I derived great satisfaction from Edi-— 


torial Workshop (No. 469) on “Word 
Watching.” Although I can’t explain why, 
for a long time viable has made me cringe, 
and surely interface is one of the truly 


horrid words to have gained an unfortunate — 


measure of popularity recently. So it was 


reassuring to see that somebody out there 


really does care after all. 


We all perhaps have special peeves, and 


I would submit two in particular as addi- 
tions to the list already given. One is 
Kafkaesque. The other is situation, espe- 
cially odious in the hands of financial 
writers. 

JAMEs WHITFORD 
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chore T chou 


No ties, hats, hi-hell shoes are re- 
quested. —Rock Valley (lowa) Bee. 


* * * 


4 year old 4000 pone WHITE PET 
DOG. MAKE OFFER . 
(Ohio) Journal. 7 ‘ 

What a stunning opening line for a 
physic.—St. Lowis (Mo.) Post-Dispatch. 
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Mhaan Wiest s 
Court and was wined $500 . 
Herald American. 

* a * 

Instead of permitting sales in 1.6-ounce 
mini-bottles, the bill allows drunks to be 
poured from regular bottles—Hickory 
(N.C.) Daily Record. 


6; Fee 
(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 


. pleaded ee in District 
. —Boston 
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, —The Lorain 


New York is made up of neighborhoods. Places 
like Sunnyside, Belmont, Gravesend, Gramercy 
Park and Egbertville. As there are all kinds of 
neighborhoods in the city, growing up here 
isn’t always easy. Growing up never was. One 
thing is certain: You learn fast in the city. And 
there's plenty to see and do. 

For 17 miles the Staten Island Rapid 
Transit meanders along a route lined with 
woods, lakes and marshlands. Most people 
from out of town wouldn’t know about this ride. 
Every visitor to New York, however, takes at 
least one subway ride. The New York subway 
system, by the way, covers more than 720 
miles of track and provides transportation for 
4,500,000 passengers every day. 

The rattling little train on Staten 
Island is also very much a part of the life of 


Grasmere, Staten Island 


>} Tew A." ror 4 . a: se ie et el 


the city. Along with the roar of the subways, 
the crowds at rush hours, the soaring 
skyscrapers, the action, the business, the 
competition and all the other signs of vitality 
of the most dynamic city on earth. 

New York is a wonderful city to grow 
up in. Since 1851 The New York Times has 
been watching the city grow. If there’s one 
thing we’ve learned in those years, it’s not to 
sell New York short. We know New York as 
well as anybody. We think we sell it better than 
anybody. New York is our great, big backyard. 


Che New Uork Times 


First in Advertising in America’s First Market. 


irowing Upin NewYork City — 


ixon admits press reports 


m Watergate are factual 


In a nationwide broadcast address on 
wril 380, President Richard M. Nixon ad- 
tted 10% months after the story broke 
at the news media were right and he 
d been misinformed on the Watergate 
andal. 
‘In the address, in which he announced 
e resignations of four of his most 
usted aides, the President acknowledged 
t “It was the (American) system that 
'S brought the facts to light and that 
ill bring those guilty to justice.” 
“A system,” he went on to explain, 
hat in this case has included a deter- 
ined grand jury, honest prosecutors, a 
purageous judge—John Sirica, and a vig- 
ous free press.” 
‘Nixon emphasized that “It is essential 
at we place our faith in that system, 
id especially in the judicial system.” 
'The President proclaimed his innocence 
the whole “sordid affair” but he took 
Jl responsibility for what happened even 
fough he had had no knowledge of politi- 
il espionage or attempts to cover it up. 
‘The President said he first learned of 
le Watergate break-in on June 17, while 
hsting in Florida after his visit to Mos- 
yw, from news reports. 


Nixon discounted stories 


| Despite continuing front page reports 
1 the Washington Post and elsewhere, 
he President said he ‘discounted the 
ories.” Rather than believe what was 
ing reported by the press, Nixon said 
e relied on the “continuing reassurances” 

the investigating parties that the re- 
orts were not true. 

“Until March of this year, I remained 
nvineed that the denials were true and 
at the charges of involvement by mem- 

ers of the White House staff were false,” 

lixon said. 

On March 21, Nixon said he personally 
ssumed the responsibility for coordi- 
lating intensive new inquiries into the 
Watergate matter after receiving “new 
nformation” which convinced him that 
here was a “real possibility that some of 
hese charges were true.” 

At the conclusion of his address, he 
nade his way to the White House press 
ffice, where about 15 reporters and 
shotographers were gathered in the dim- 
y lighted room. The President appeared 
mannounced at the podium. 

The President then spoke to the assem- 
led newsmen and women, saying, “Ladies 
md gentlemen of the press, we have had 

differences in the past and I hope you 

sive me hell every time you think I’m 

4 hope I’m worthy of your 


‘ 


ho President's attitude contrasted with 
tha y Leigaege advisers John Erlich- 


man and H. R. Haldeman, who resigned 
April 380 

In his letter of resignation, Erhlichman 
had complained of “repeated rumor, un- 
founded charges or implications and 
whatever else the media carries.” 

Haldeman said that he had been sub- 
jected to “various allegations and innuen- 
does,” in connection with the scandal. He 
said too that “there is apparently to be no 
interruption in the flood of stories arising 
every day from all sorts of sources.” 


Zeigler apologizes 


However, another member of the White 
House staff apologized for previous criti- 
cisms of the Washington Post and the 
reporters investigating the Watergate 
case. 

White House Press Secretary Ronald 
Ziegler said “I would apologize to the Post 
and to Mr. Woodward and Mr. Bern- 
stein.” Bob Woodward and Carl] Bernstein 
are the Post reporters who did the bulk of 
the Watergate investigations. 

Ziegler said Bernstein and Woodward 
“yursued the story” and “deserve credit.” 

In October Ziegler had accused the Post 
and its reporters of “shabby journalism” 
and “a blatant effort at character assas- 
ination.” 

On May 1, Ziegler said “We would all 
have to say that mistakes were made in 
terms of comments. I was overly enthusi- 
astic in my comments about the Post, par- 
ticularly if you look at them in the con- 
text of developments that have taken 
place.” 

Ziegler added “When we are wrong, we 
are wrong, as we were in that case.” 

Katharine Graham, publisher of the 
Post said she accepted Ziegler’s apology 
“with pleasure.” 

“The administration was trying to un- 
dermine the credibility of the press for 
the last 10 months,” she said. “It is a very 
great satisfaction to find that the press’s 
credibility has been proven to the whole 
world and,I hope that this will be remem- 
bered.” 

Vicepresident Agnew, speaking May 2 
before the Maryland Press Club which 
had just honored him as its man of the 
year, acknowledged that his past criticism 
of the press was excessively “abrasive” 
and said the Nixon administration would 
like to begin talks with the media aimed 
at reducing the hostility between them. 

Agnew described the relationship be- 
tween media and White House as a hos- 
tile “deep feeling that runs beyond the 
normal adversary relationship.” He said 
the media should begin a “reasoned dis- 
cussion” of their differences so that both 
sides can “put aside their visceral dif- 
ferences.” 


Every Saturday Since 1884 


Mrs. Graham sees. 
gov t vs. press 
as ‘less hostile’ 


The Watergate scandals demonstrate in > 
the most dramatic and sobering way how ~ 
American — 
journalism can be, Mrs. Katharine Gra- — 
ham, publisher of the Washington Post, — 
said in New York City Tuesday (May 1) — 


“relentless and _ responsible” 


evening. 


The publisher, speaking only hours af-— 


ter the Post had received an apology from 
White House press secretary Ronald L. 
Ziegler, added that the Watergate story 
also demonstrates how “essential a free, 
responsible press is to the survival of a 
free society and government by law.” 

“To make such a retraction on such a 
difficult day,” Mrs. Graham said of Zieg- 
ler, ‘requires a certain amount of hu- 
mility and grace, and I hope may be read 
as a sign that we may be returning to a 
more usual kind of relations—perhaps ad- 
versary relations, but with less hostility— 
between government and the press.” 

The Washington Post Company pres- 
ident was in town to be honored as the 
first woman guest speaker in the history 
of the Society of the Silurians, an associa- 
tion of New York City journalists. 

Mrs. Graham said that one of President 
Nixon’s public remarks she found “most 
heartening” was when the President vis- 


ited the White House press room and told ™ 


reporters and photographers, “We’ve had 
our differences in the past, and just con- 
tinue to give me hell when you think I’m 
wrong.” 

Applause from the audience interrupted 
Mrs. Graham at that point, and she 


added, “There isn’t any question that the _ 


press will do just that.” 

She said the months of pressures to 
cease and desist from pursuing the story 
were “intense and uncomfortable.” “What 
was most trying during that period was 
not the fact that our stories were being 
denied, but the way our motives were 
being assailed. It was repeatedly alleged 
in very blunt, hostile and self-righteous 
tones that the Post was giving such atten- 
tion to the Watergate affair because of 
some personal vendetta against the ad- 
ministration or some partisan desire to 
help the McGovern campaign. 

“It got extremely tiresome to have to 
respond, time after time, that we were 
just doing our job—and that we would 
have done so no matter who was in the 
office at the White House.” 

The whole Watergate experience 
“documents in the most massive way the 
credibility of the press, against the credi- 
bility of those who spent so long denying, 
fending off, assailing our performance. 

Watergate also helps make the case 
“for the crucial importance of the princi- 
ple of confidentiality to the workings of 
the free press,” the Post publisher added. 
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Federal ¢ Sunshine ‘Bill i is 


re-introduced in Senate 


By Jean Chance 


If a U.S. Senator from Florida has his 
way, congressional committees will be 


forced to open some traditionally closed - 


doors. 

Congressional Quarterly reports that in 
1972 congressional committees conducted 
40 per cent of their hearings and meet- 
ings behind locked doors. U.S. Sen. Law- 
ton Chiles (D-Fla.) intends to change the 
percentage figure with his “Sunshine 
Act.” 

Co-sponsors of the Chiles bill—10 Re- 
publicans and 10 Democrats—support the 
Sunshine Act in the U.S. Senate. The bill, 
which died in committee after Chiles 
introduced it as a freshman senator last 
year, is patterned after a Florida state 
statute forbidding secrecy in government. 
An approving Florida press corps dubbed 
Florida’s legislation the “Sunshine Law” 
in the 1960’s. Chiles was a member of the 
Florida legislature when the Sunshine 
Law was finally passed in 1969 by a reap- 
portioned, more urban-oriented state leg- 
islature. Rural “porkchop” legislators had 
killed it in committee several years in 
succession before 1969. 


Senator is optimistic 


Although the Congress in the Sunshine 
bill smothered in the dust of ignored bills 
last year, Chiles says he is optimistic 
about its chances for passage following 
committee hearings this spring. 


“Feeling is really developing in Con- 
gress that we have to make reforms to 
help us take care of our responsibilities 
and to regain the confidence of the peo- 
“Basic to all this is 
eliminating unnecessary secrecy in gov- 
ernment, and the Sunshine Act would do 
this by opening deliberations and decision- 
making of congressional committees and 
federal agencies to the public and media.” 


The Chiles bill excludes national securi- 
ty matters from its jurisdiction. 


Aided by Harvard Law Prof. Richard 
B. Stewart, Chiles drafted his bill to re- 
quire public government agency meetings 
and hearings where any official action is 
taken or any official action is considered 
or discussed. 

Despite such specificity, there are ex- 
emption loopholes: 

—matters relating to the national secu- 
rity; 

—subjects of internal management of a 
federal agency; 

—discussion that “might tend to reflect 
adversely” on the character or reputation 
of any individual who is subject to any 
proposed or potential sanction by such 
agency ; 

—matters required to be kept confiden- 
tial under specific statutory provisions. 

Also, the definition of “government 
agency” in the bill excludes Congress, 


_U.S. courts and military authorities. 


The penalty for violating the Sunshine 
Act is up to the U.S. district court sys- 
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tem. The bill calls for the U.S.: district 
courts to render declaratory judgments or 
to enforce “by injunction or otherwise” 
the public meeting law. 


Weaknesses seen 


While Florida editors have welcomed 
their junior senator’s bill, a few have also 
lamented its weaknesses. 

The Gainesville Sun accused Chiles of 
going too far in comparing his “Sunshine 
Act” with the “Sunshine Law.” 

“The Florida law is tight as a drum 
with no exceptions to closed meetings— 
although the Florida Supreme Court has 
waffled a bit and installed a few semantic 
stutters,” the Sun observed. (The state 
law penalizes violators with misdemeanor 
prosecution and a $500 fine and/or six- 
month jail term upon conviction.) “So the 
comparison between Florida law and the 
Chiles bill is not really cricket,” the Sun 
advised. “But the federal government is 
so secretive that even Swiss cheese is an 
improvement.” 

Nationally, the media’s concern over 
government secrecy probably dates back 
to the days when tribal councils huddled 
on animal skins around a fire in some 
remote cave. Outside, determined journal- 
ists, chisels and stone tablets in hand, 
tried in vain to gain access to the meet- 
ing. 

Since 1948, editors have been voicing 
national concern over the growing tenden- 
cy by government officials to suppress 
public information. The Freedom of In- 
formation Committee of the American So- 
ciety of Newspaper Editors was instruct- 
ed to look at news suppression in the 
United States as well as around the world 
in 1950. 

Obviously, government secrecy hasn’t 
lessened since the 1950 study was under- 


wh!) UN 
CAINESME Sun i i | 


cee el LUCIFER! SOME ZEALOT WANTS US OPEN TO THE SUNSHINE ! ea! 


Fi st ASNE. New Yoro Times re 
ter Neil Sheehan and Daniel Ellsbe 
found that out when they tried to tell 1 
American people what was in the put 
records about the Vietnam War. 

So even though the proposed U.S. S 
shine Act has its watered down asp 
would the public and press gain by 
passage? 


. 


Results reported 


If Florida’s state Sunshine Law resu 
are a valid measure, yes. A 1969 Asso 
ated Press survey showed some drama‘ 
changes in how Florida politicians we 
conducting the public’s business. Exay 
ples: 

—The Miami Beach City Council # 
longer met in the back room of Mendel 
son’s Meat Market. | 

—The State Board of Regents stopps 
discussing selection of university pr 
idents in the absence of the press. 

—The Leon County School Board 
longer held secret sessions while discu 
ing integration and the choice of a cons 
tant. 

—Reporters were no longer bodily 
moved when the Orange County Commi 
sion wanted to meet alone. 

Now the back room boys haven’t total 
allowed their eyes to adjust to conducti 
the public’s business in the glare of Flo 
da sun. Such innovations as two-pa 
lunches or meetings, telephone confe 
ences and increased circulation of me 
oranda quickly developed. 

Another aspect of the Florida Sunshi 
Law is enforcement. Prosecutors—most 
whom are elected and count on the gene 
al good will of fellow office-holder 
appear reluctant to initiate action again 
violators. Then, when cases are mad 
prosecution presentations are often luk 
warm. Grand juries have been slow 
indict. Some juries have amazed observe 
with their speed in voting to acquit a 
cused violators. One case against sever. 
central Florida city council members wa 
determined by a jury in five minutes—i 
favor of the councilmen. 
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| Pion of press 
By Luther A. Huston 


The Watergate case, not surprisingly, 
iominated speeches and panel programs 
the opening sessions of the 1973 con- 
vention of the American Society of News- 
aper Editors. 
J. Edward Murray, ASNE president, 
‘t the opening business session, reporting 
nm the state of the newspaper profession, 
cold the editors that “Watergate looks like 
>resident Nixon’s waterloo in his long 
var with the free press. ” For the press, 
ue said, “Watergate is a watershed” that 
as demonstrated “the indispensability to 
he nation and to Democratic government 
£ unfettered investigative reporting.” 
At a panel session devoted to a dis- 
sussion of the policies and potentials of 
President Nixon’s second term, Senator 
Seorge McGovern, the defeated Demo- 
*ratic candidate in the 1972 election, 
ypened his address with the words: 
_ “No one is more aware than I am that 
the second Nixon administration began 
with a record landslide. But the end of 
she beginning has come, perhaps sooner 
than any of us expected, with the Water- 
wate scandal. Suddenly the whole future 
of this administration seems to depend 
upon the results of the Watergate case.” 
- On the panel with Senator McGovern, 
Representative Barbara Jordan, a black 
Democrat from Texas, asserted that one 
lesson to be learned from the Watergate 
was what can happen when a President 
pee too much power and that the 
atergate has tarnished the image of the 
President and the Republican party. 


President Murray said that the ASNE 
wed a vote of thanks to several news- 
papers for their “persistent brilliant and 
ffective investigative reporting in the 

atergate scandal. 


q “First and foremost to the Washington 
Post, which has held the administration’s 
feet to the Watergate flame the hardest 
and longest, and this in the face of con- 
tinuing ridicule and calumny from White 
House spokesmen,” Murray said. “And 
secondarily to the New York Times, 
The Los Angeles Times, The Washington 
Star-News, other newspapers, and many 
columnists including Jack Anderson. 


With assistance from the legislative 
and judicial branches, Murray said, the 
Fourth Estate “has at least begun to focus 
the spotlight of truth on the election 
campaign ethics of Mr. Nixon’s closest 
collaborators, and the sorry aftermath of 
the long coverup.” 

_ Since 1968 when Vice president Agnew 
“sounded the battle cry for an assault 
against the free press on many fronts,” 
Murray told the editors, the press has 
“faced a national administration that has 
been openly hestile” and has been through 
one of the most difficult periods in its 


nday, he was “happy to surmise” 
utlook for free press suddenly 


AS 
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more Peaonanle balance.” 


This is not the time for the press “to 


crow about its role in the Watergate, not 
a time for hubris on our part,” Murray 
added. “I think we must continue to use 
Watergate to illustrate to dramatize, for 
the public while we have their attention, 
the vital importance of protecting the 
confidential sources of investigative re- 
porters. We must still fight for the best 
shield legislation we can get, or for none 
at all if the best we can get would water 
down the First Amendment. Although some 
editors still disagree, I happen to think 
that we must report fully in our news- 
papers on the continuing story of the 
fight to keep free press inviolate.” 

Concluding his presidential report, Mur- 
ray said that he believed the “general 
credibility, as well as our credibility 
against the administration, has been 
helped by the Watergate.” 

Senator McGovern said that whether 
the Watergate case ruined the “whole 
future of the administration,” depended 
upon the steps taken by the President, 
himself, And he has taken the first steps 
to cleanse the Presidency of the stain and 
taint of suspicion. 

“There is no direct evidence to impli- 
cate Nixon in the planning of political 
espionage or the subsequent obstruction 
of justice. Like all of you, I hope he was 
not involved. He denies that he was—and 
I for one, must believe him. 

“Tt is not an easy thing for a Presi- 
dent to admit a mistake—but it is perhaps 
essential to the nation that he can. On 
Monday President Nixon did. Now the es- 
sential thing for him and for us is to 
restore fully the credibility and capacity 
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editors and their guests who packec 
large hall at the Peat: Hotel. 


ANPA’s Taylor scores — 
newsprint price rise _ 
Davis Taylor, ANPA chairman, has — 


issued a statement urging all newsprint 


manufacturers to “reconsider the conse- 


quences of the pending $5 per ton price 


increase” effective July 1. ‘ 


Bi 


“Coming 5 months after the last in- — 


crease February 1,” states Taylor, “the aa 


new price will inevitably present severe 
budgeting problems for newspaper pub- 


lishers and retard the economic growth on 


so vital to both EW sprint manufacturers a 


and newspapers.” 
Taylor further said that many news- 


papers have already adjusted their ad- 


vertising and circulation rates based on 


the February price, and those budgets 


face ‘‘severe distortion.” 


Sales bureau formed 


R. S. Malone, Winnipeg Free Press, has 
been elected chairman of the newly formed - 


Advertising Bureau of Canadian Daily © 


Newspapers, an organization representing — 


63 daily papers. Its primary sales and re- — 
search activities will be directed towards — 
the national field. The new bureau will | 


also serve as an exchange for special mar- 


ket and readership studies, sales data and © 


advertising practices. 


ANPA reelects 
Taylor, Anderson 
Armistead & Small 


The final session of the annual ANPA 
meeting Thursday noon present officers of 
ANPA were unanimously re-elected. 

They are: Davis Taylor, Boston Globe, 
chairman; Harold W. Andersen, Omaha 
World-Herald, vicechairman; M. W. Ar- 
mistead, III, Landmark Communications, 
Inc., Norfold, Va., secretary, and Len H. 


_ Small, Kankakee (Ill.) Journal, treasurer. 


Re-elected as directors for a two year 
term were: Lyell B. Clay, Charleston (W. 
Va.) Daily Mail; David K. Gottlieb, Lee 
Enterprises, Inc., Davenport, Iowa; John 
M. Jones, Greeneville (Tenn.) Sun; James 
L. Knight, Miami Herald; Ashton Phelps, 
New Orleans Times-Picayune, and Robert 
W. Southam, Ottawa (Ont.) Citizen. Pe- 
ter B. Clark, Detroit News, was re-elected 
for a one-year term. 

The membership report by Joe D. Smith 
Jr., Alexandria (La.) Daily Town Talk, 
noted a gain of 23 daily newspapers, 
bringing membership to 1,077—an all-time 
high. 

s goal of 1,100 members was set a year 
ago. Since the 1972 convention, 48 news- 
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’ board’s authority 


papers were elected to membership; 18 
resigned; five papers were lost through 
mergers and two suspended publications. 
By circulation groups, the largest number 
of members is 256 for the 25,001 to 50,000 
group. 
1972 was economically a strong year for 


the daily newspapers business as well as 


for the American Newspaper Publishers 
Association, treasurer Len H. Small, 
Kankakee (Ill.) Journal, said in his annu- 


al report to the closing session of the © 


ANPA convention in New York City. 
ANPA accumulated a surplus of $185,- 
082 in 1972 operations and most of it will 


be employed to accelerate retirement of 


the borrowing in connection with con- 


struction of the headquarters building in — 


Reston, Va., the treasurer announced. 

The membership accepted the report, 
approving a request for continuing the 
implement an increase 
in the dues formula by not more than 10% 
should it be necessary during the year. 
Smith explained that since 1962 each con- 
vention has renewed the board’s authority 
to increase the dues formula, with such 
action being taken five times in 5 percent 
increments since then—the last in Janu- 
ary of 1972. 

In summary form, the report showed 
that total revenue was $3,068,666. Alloca- 
tion of revenue was: Headquarters, $1,- 
526,584; aston, $1,049,500; Chicago, 
$307,500; net reserve transfers, $185,082. 
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Oilman publishes new , daily 


newspaper in New Orleans 


The New Orleans Daily Record, a 

76-year-old legal publication acquired by 
New Orleans financier and oilman Louis 
J. Roussel, began publication as a six-day- 
a-week morning, full-size, news format 
newspaper on April 26. 

Paid circulation as of Monday, April 30 
was 5,476 and growing, according to pub- 
lisher Ophelia Hayes. The first issue of 
the Daily Record was 42 pages with 40% 
advertising, including ads from several 
major retailers. A separate section each 
day continues to publish the paid legal 
notices. 

In a press conference in February, 
Roussel said “I’m not interested if it (the 
paper) makes money, I just want to see 
that people get both sides of the story.” 

Roussel had been feuding with the New 
Orleans city Council and the Times- 
Picayune Publishing Corp, publishers of 
the States-Item, over which paper would 
carry the city’s official advertising in 
1978. 

The States-Item submitted a bid of 25¢ 
a line, up 3¢ from previous linage costs. 
The raise had been provided for by the 
Louisiana state legislature but a contro- 
versy developed when Roussel submitted a 
low bid of 21¢ per line. 

Roussel had told councilmen he planned 
to start “my own Wall Street Journal.” 

The council awarded the legal ads to 
the Record on tha basis that his new 
paper would have a city-wide circulation 
of 50,000. However, the paper declined the 
business because it did not expect to reach 
the required circulation until the end of 
1978. Meanwhile the contract was award- 


ed to the States-Item, at a rate of 22¢ per 


line. 
Long-time ambition 


Roussel acquired the Daily Record in 
October 1971 for $70,000. Mrs. Hayes said 
publishing a newspaper in New Orleans 
has been a long-time ambition for Rous- 
sel. 

Mrs. Hayes described Roussel as “al- 
most a billionaire.” He hit his first oil 
well several years ago in Decatur, Ala- 
bama, she said. She added that he had a 
rags-to-riches life, rising from a fourth 
grade education and an early life as a 


“cc 


_ street car driver. 


One factor in convincing Roussel that 
the paper could be a success, Mrs. Hayes 
said, was a survey which reported 47% of 
the people contacted were in favor of 
another newspaper. She added that Rous- 
sel, a Cajun, is extremely well-liked by 
New Orleans natives. 

Mrs. Hayes’ experience in the newspa- 
per business began 20 years ago when she 
was hired by Avlington (Texas) News 
publisher Staley Brayer when she went to 
the paper to place a position wanted clas- 
_ sified. Prior to that she had practiced law 
for seven years with the Corporation 
Trust Company in New York City. 

Mrs. Hayes has been instrumental in 
the starting up of several newspapers. 


10 


Roussel and Hayes 


She also helped convert a weekly paper in 
Slidell, La. to the Daily Sentry News. 


No editor yet 


Ed Cocke, a former Dallas Morning 
News reporter and Louisiana _ sports 
columnist for UPI is managing editor. 
The position of editor is still unfilled, 
Mrs. Hayes said. 

The Daily Record has signed a contract 
with Associated Press for news and wire 
photo service. Mrs. Hayes said plans are 
to add a_ supplementary wire from 
Reuter’s News service. A Compugraphic 
2971 phototypesetting system is on order 
and installation is expected in June 
Camera ready type will be produced on 
the new Compugraphic at the rate of 75 
lines per minute. 

The paper is being printed on Cottrell 
Vanguard offset presses at its printing 
plant on Airline Highway, known as Me- 
tro Publishing Co. Mrs. Hayes noted that 
it was Staley Brayer, her former employ- 
er, who helped develop the Cottrell Van- 
guard press. 

All copies of the Monday through Sat- 
urday paper are home delivered by carri- 
er boys or by mail at $3 a month. Mrs. 
Hayes said there are plans to publish a 
Sunday paper. 

Mrs. Hayes said that the response 
among New Orleans retailers has been 
very good. The first issue included ads 
from Holmes Department store, Winn- 
Dixie, Krauss shoes, New Idea Furniture 
and the New Orleans Public Service Co. 
Holmes has signed a full year contract, 
she said. 
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734% rise seen | 
in newspaper ad __ 
revenues by N/ 


Historically, total newspaper advertis 
ing revenues have increased at an aver 
age rate of 534% a year. 


annual advertising revenues 
newspapers which amounted to $7 billion 
in 1972 would rise to $12.72 billion b 
1980. 


If the rate of increase were to drop 
5%, total annual advertising revenues o 
daily newspapers would amount to $10.3 
billion by 1980. 


These projections by the Newspaper 
Advertising Bureau, Inc. were shown to 
the annual membership meeting at they 
Waldorf-Astoria. 


Frank Batten, chairman of the Bu 
reau’s board of directors who is. also 
chairman of Landmark Communications 
Inc. alluded to these projections when he 
said that an increase in the rate of 
growth of newspaper advertising of two 
percentage points would make a difference! 
of $2 billion a year in annual revenues by 
1980 (E&P, April 28). 

Retail advertising revenues of daily 
newspapers which came to more than 
$3.95 billion in 1972, were projected at 
rates of 5% and 644%. The higher rate of 
gain, according to Bureau figures, would 
develop annual advertising revenues of 


$6.45 billion by 1980 and the lower rate 


would result in retail ad revenues totaling 
$5.37 billion a year by 1980. 


Classified advertising revenues of daily 
newspapers amounted to more than $1.94 
billion in 1972 and would reach $4.65 bil- 
lion a year by 1980 if they grew by 10% a 
year and $3.66 billion if they attained an 
8% growth rate, the Bureau projections 
showed. 


For national advertising, the Bureau 
foresaw increases from close to $1.1 bil- 
lion reached last year to $1.62 billion in 
1980 if the growth rate were 5% and to 
$1.34 billion if the annual increase aver- 
age 344%. 


UPI to move main 
news an hour sooner 


United Press International will open its 
main news circuit for Sunday newspapers 
an hour earlier, starting Saturday, May ) 
5. 

“With deadlines for Sunday editions 
falling earlier, especially for inside ; 
pages, we will start moving A-wire copy | 
at 11 am. EST on Saturdays,” editor- 
in-chief H. L. Stevenson said. : 


Copy for Monday morning papers also i 
will move earlier, starting at 11 a.m. on 
Sundays. UPI’s "pasie news report for 
morning newspapers starts at noon on 
other days, as it has for the past several — 


years. 
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By Margaret Cronin Fisk 


‘Women don’t want sympathy from 
‘wspapers in their battle for equal 
ghts but they do expect to be taken 
riously and reported accurately, Gloria 
seinem told newspaper publishers at the 
YPA convention. 

Steinem added “if I believed what I 
nad about the women’s movement in the 
cess, I’d have nothing to do with it. If I 
sieved what I read about myself in the 
ress, I’d have little to do with me.” 
Steinem is an editor and writer for Ms. 
‘agazine and a founder of the National 

omen’s Political Caucus. She has been a 
mtributing editor or editorial consultant 
) several major magazines. 

Steinem said reporters and editors 
nowed “little journalistic invention” 
hen covering news stories about women. 
a headlines and stories, she said, women 
rere “identified by their relationship to a 
ian.” She cited as an example a headline 
aading “Grandmother Wins Nobel 
‘rize.” 

Steinem mentioned her own personal 
perience in being covered by the news 
1edia. On one story, she called a press 
onference in Texas to support a waitress 
ion local’s fight for equal treatment. 
Somewhere deep in the conference some- 
ne asked me what I thought of Jackie 
assis.” 

Steinem said “I don’t feel she is our 
idversary so I said I thought she had a 
lear understanding of marriage.” This 
yas reported, she said, but no one men- 
ioned ‘one word of the issues those wait- 
esses had asked us to dramatize.” 

In Ohio, Steinem and another Ms. editor 
yere supporting women domestic workers 
vho were attempting to organize. During 
he press conference Steinem mentioned a 
lisclaimer of bra-burning. In press cover- 
Ze, only this was mentioned, not the do- 
pestic workers, Steinem said. 


Anti-lib questions 


An “obligatory question” posed to al- 
nost all women newsmakers, Steinem 
aid, was ‘“‘you’re not for that women’s 
ib stuff, are you?” She added that wom- 
n’s answers were generally “not reacting 
o the reality of the movement but the 
ress image of women.” 

Noting frequent press references to 
ra-burning, Steinem said such an inci- 
lent never occurred. Several women pro- 
esting what Steinem called the ‘Miss 
America Meatpacking contest of 1968” 
lad intended to burn several articles, in- 
luding «a bra. They didn’t “because they 
ouldn’t get a fire permit,” she said. 


Yet this nonexistent incident is treated 
iS a major part of the women’s rights 
novement, she said. ““We’re accustomed to 
his kind of ridicule.” 

Steinem mentioned several issues of rel- 
vance to women and asked “How much 
nore important is (coverage of these is- 
ues) than bra-burning or talking about 
ur clothes.” : 


‘nem knocks newspaper 
overage of women’s issues 


The issues Steinem noted included the 
Equal Rights Amendment, unemployment 
among women, women on welfare, and 
reproductive freedom. 

State legislatures are now voting on 
acceptance of the Equal Rights Amend- 
ment to the Constitution. The ERA would 
mean, Steinem said, “that the Constitution 
will be applied to women for the first 
time.” 

But “it’s difficult to find the status of 
the ERA” in any newspaper. Noting the 
coverage of sports scores, she said, “it’s 
easy to find the status of the jockocra- 
cy.” 


Coverage out of proportion 


Steinem criticized newspaper coverage 
of the anti-ERA forces, led by Phyllis 
Schlafly, as “out of proportion to their 
real support.” 

Press coverage “makes us feel (anti- 
ERA people) have more support than 
they do. Phyllis Schlafly is an artificial 
creation of the fairness doctrine.” 

Steinem said “The true amount of sup- 
port for her opinion rarely appears in the 
same report.” Anti-ERA claims that with 
ERA women will be forced out of the 
home or there will be single-sex public 
restrooms are accepted as facts, she said. 
“Very little hard reporting” is done to 
find out if these claimed effects would 
ever really occur, she added. 

Steinem also said there is an “opportu- 
nity for great expose reporting” of the 
anti-abortion right to life groups. Steinem 
and others who support abortion reform 
have received threats, she said, but these 
threats have not been reported by the 
press. Noting the right to life group 
threats, Steinem said “it’s nice they care 
so much about life they’ll bomb us to keep 
us from talking on this issue.” 


Freedom real issue 


But she said, newspapers were missing 
the boat on the abortion issue. The real 
issue is “reproductive freedom” she said, 
which includes more than just abortion 
and “men ought to have an interest in 
this.” 

In 22 states, she said, involuntary ster- 
ilization is legal. She cited a recent case 
where a Chicago man was given parole 
after agreeing to be sterilized. After dis- 
covering the operation was not reversible 
the man sued the state of California for 
cruel and unusual punishment. He lost 
and the story was reported locally but not 
nationally. Steinem said, however, the is- 
sue “is very crucial to all of us.” 

Steinem said newspapers have been lax 
in describing the effects of recession and 
unemployment on women. She said that 
unemployment for women has risen 44% 
since Nixon became president. 

Wage differentials also continue, 
Steinem noted. She said that a “white 
woman with a BA makes less than a white 
man with a high school education. A black 
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Gloria Steinem 


woman with a BA makes less than a 
white man with an 8th grade educa- 
tion.” 

These wage differences lead to another 
problem facing women, Steinem said. The 
majority of people on welfare are women 
and children “yet welfare is presented as 
a racial issue,” she said. 


Women’s issue 


Steinem said that some women have 
“come to realize that most women in this 
country are one man away from welfare.” 
Welfare should be covered as a women’s 
issue, she said. 

Steinem also lamented the press cover- 
age of the women’s movement as ‘“‘a white 
middle class movement.” She said the 
women’s liberation movement has more 
support among black women. But, she 
said, a common conception in press re- 
ports is that white women liberationists 
use black women as domestics to take care 
of the house and kids “while we go out to 
meetings.” 

She said this is “a way to divide and 
conquer.” The movement can be put down 
as “not worthwhile if it’s only white mid- 
dle class women,” she added. 

Steinem asked the publishers not to 
treat women as “all the same person. We 
do not all look alike.” 

Further, she said, “all we’re asking is 
that you put yourself in the situation of 
the women you’re reporting on and the 
Women on your staff and see how you 
would feel.” 

Steinem also criticized papers that 
segregate help wanted classifieds by sex. 
Quoting attorney Florynce Kennedy, 
Steinem said “There aren’t that many 
jobs that do require a penis or a vagina. 
All others should be open to everyone.” 


Brody wins citation 


Jane E. Brody, medical reporter for the 
New York Times since 1965, will receive 
the Ralph O. Nafziger Public Affairs Re- 
porting Award, presented by the Univer- 
sity of Wisconsin-Madison School of Jour- 
nalism to a former graduate. 
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33,000 daily _ 
expenses up; 
_ profits down 


Unlike the large city daily of 260,000 
-eirculation (E&P April 21, page 90) 
“medium city newspaper” in 1972 
experienced cost increases (16.7%) out- 
_ pacing revenue increases (11%) resulting 
in a decline in profit from the previous 
year. 

Although its circulation revenue was up 
4.6% for the year, its net paid circulation 
dropped to 33,100 from 33,700. All major 
items of expense were up. Classified ad- 
vertising led all ad departments with a 
21.8% gain in revenue but national adver- 
tising revenue was off 15.4%. 

Total advertising inches increased al- 
most 78,000 inches from the previous year 
while reading matter increased about 94,- 
000 inches. 

Local advertising produced 74.5% of to- 
tal ad revenue and 77.2% of total ad 


space, compared to 73.3% and 76.4% re- — 


spectively in 1971. National accounted for 
6% of ad revenue and 5.8% of ad space 
compared to 8% and 7% the previous year. 
Classified produced 17.5% of ad revenue 
and 15.9% of ad volume compared to 
16.3% and 14.9% in ’71. 

With the same number of issues, 307, 
the number of pages went from 10,860 in 
71 to 11.560 in ’72. Revenue per inch for 
all advertising went from $2.73 to $2.85 
and percentage cost of securing that vol- 


f a ume dropped from 11% to 10.2%. 


a, Paper and ink cost per thousand copies 
increased from $32.44 to $36.19. Although 
total editorial department cost increased 
11.9%, the editorial cost per column: of 
reading matter went up from $9.12 to 
$9.38. 
Tn the mechanical departments the en- 
graving department had the largest in- 
erease in cost (76.3%) but production per 
man hour increased from 220.32 units 
(square inches) to 341.14 units. The cost 


per unit of production remained the same 


at $.06. 
; Cost per unit (thousands of Bopaee pa- 

pers) in the press room went from $1.30 
to $1.44 while production per man hour 
went from 4.49 units to 4.73. In the com- 
posing room, cost per unit of production 
(columns set) went from $5.27 to $5.26 
and the production per man hour from 
1.08 units to 1.21. In the stereo depart- 
ment, cost per unit of production (plates 
cast) went from $2.97 to $3.23 while pro- 
duction per man hour went from 2.09 
units to 2.11. 

All comparable figures for 1971 ap- 
peared in E&P April 8, 1972, page 10. 
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Movie book excerpted 


“Saturday Afternoon At the Bijou,” 
David Zinman’s forthcoming book about 
some of the most popular movie series 
ever made, will be excerpted for newspa- 
per serialization by Spotlite Service of 
-- United Feature Syndicate for release May 
ais 
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Statement of Income and Profit and Loss 
Relating to a Calendar Year's Operation 


Revenue 1972 
a LOR tee 
Advertising—Local $2,029,300 © $1,756,500 
National 163,200 192,800 
Classified 476,200 390,900 
Legal 56,600 55,500 
Preprints 121,000 109,200 
Ee 2,846,300 2,504,900 
irculation _ 1,043,300 997,500 
Other operating revenue —— oe 
Total Operating Revenue 3,889,600 3,502,400 
Other Income 24,500 aes 22.600 
Total Revenue 3,914,100 "3,525,000 
Total Operating Expenses 3,223,700 2,762,500 
Other deductions 1,000 1,400 
Total Expenses 3,224,700 2,763,900 
Net before Income Taxes 689,400 "761,100 
Provision for Income Taxes 357,800 401,000 
Net Income $331,600 $360,100 
Operating Expenses 
1972 1971 
pereena Operating 
‘ xpenses %, Inc. E 
Newsprint and Ink $367,800 114 is 96 $335,600 
Supplements 100 — —50.0 200 
Press Room 65,600 2.0 +19.7 54,800 
Composing Room 584,400 18.1 + 7.8 542.300 
Stereotype Dept. 71.200 22 4+ 82 65,800 
Photo Engraving Dept. 162,400 5.0 +763 92,100 
Advertising Dept. 278,600 8.7 FGA 262,700 
Circulation 409,300 12.7 428.2 319,300 
Editorial 444 300 13.8 +11.9 397,100 
General & Administrative 287,900 8.9 +16.9 246,200 
Building 118,900 3.7 7.2 110,900 
Employee Benefits 282,000 8.8 +22.9 229,500 
Depreciation 97,500 3.0 +26.6 77,000 
Bad Debts 53,700 led, + 85.2 29,000 
Total Operating Expenses $3,223,700 100.00 + 16.7 $2,762,500 
Percentage of Payroll to Total Expense 
Payroll $1,679,991 52.1% $1,491,100 
1972 
Number of Issues 307 
Number of Pages 11,560 
Number of Columns—Final Edition 91,724 
oe 
ik Advertisin Readi P; i 
Division of Space (Inches) 955,190 1 1 029,750 sey 
ADVERTISING 
- Local National Classified Legal 
evenue $2,029,300 163,200 476,200 56,600 
Department Costs 180,269 32,568 65,728 _— 
Volume in Inches 737,400 50,620 151,970 15,200 
Revenue per inch 2.75 3.22 3.13 3.72 
% Cost of Securing 8.9 20.0 12.3 — 
CIRCULATION 
Revenue : 
Press run Unpaid Net Paid 
Average Daily Circulation 35,900 2'800 33, 100 
Revenue per 1,000 copies—Net paid 


Paper and Ink Cost per 1,000 copies 


[lsh a 


Total 
1,988,32 


$1,043,30 


$102.67 
$36.19 


Note: Legal and classified revenue are combined as a base for determining “Cost of saa 


Classified." 


(Combine on ‘page £6) ae 
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DIK BROWNE 
for the third time voted 
Best Humor Strip — 
Cartoonist | 


of the Year : 

by the Be 

National Cartoonists Society — 
--this time as the creator of 


HAGAR 
THE HORRIBLE 


and for his collaboration 
ae mor wl 
Dik Browne, left, awarded third NCS Tey as Best Humor Strip Cartoonist of th Mort Walker oly 


the Year, is congratulated by J.E D’Angelo, General Manager of King Features. HI AND LOI S 


Browne has also won the Reuben, as Outstanding Cartoonist of the Year. 


Sra 


STAN DRAKE 


for the second time named 


Best Story Strip Cartoonist of the Year 
THE HEART OF JULIET JONES 


SP 


FRANK J OHNSON 


voted 


Best Comic Book Cartoonist of the Year 


in the humor category for his comic books featuring 


HI AND LOIS 


ep King Features 
| ~ 
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24, local ‘advertisers 
honor their secretary 


Recognition of “the silent partners in 
business” paid off in a two-page ad in the 
Friday, April 20 Princeton, (Ind.) Daily 
Clarion honoring secretaries. 

The idea, to honor National Secretaries’ 
- Week, came from Clarion CAM Muriel 

Haggard. 24 advertisers signed up for the 

double truck ad, and 18 of them used a 

photograph or photographs in their ads. 

Miss Haggard said that the advertisers 
—local businesses—were “really enthused” 
about the idea. She supplied a photogra- 
pher who went to each business and made 
a photograph. She charged slightly more 

for an ad with a picture than for one 
without. 

Miss Haggard is hopeful of repeating 
the idea next year. She said that many 
additional advertisers had expressed a de- 
sire to participate in the scheme. 

Each small ad was dedicated to a par- 
ticular secretary, or secretaries. The copy 
with the ad described secretaries as “the 
silent partners in business.” 

® 


Bridal ad package 


The Wheaton (Ill.) Daily Journal used 
the all-or-nothing approach in selling 
space in its monthly bridal sections. The 
result was an increase of 101,360 agate 
lines. 

Arnold DeLuca, Journal general man- 
ager, handled the placement of the ads. 
Last year, the Copley newspaper had pro- 
duced six tabloid sections, with varying 
degrees of advertiser support. 

De Luca reorganized the Journal ap- 
proach, and offered eight monthly sec- 


tions, sold as a package, running from 


April to November. But he also insisted 
that ads had to appear in all eight sec- 
tions to appear in one. 

The result will be eight sections, with a 
minimum of 20 pages. Each issue is 
scheduled to carry 63% paid ad space. 

_ DeLuca’s approach will also open up 
the Journal’s women’s page, freeing it of 
much of the ordinary bridal news. 


Keep Up-to-Date with 
| AUSTRALIA'S 


rapidly expanding marketing, advertising, 
and graphic arts opportunites. Rea 


ADVERTISING NEWS 


Published every second Friday 


publishing 


ADVERTISING NEWS 

Butt & Clisdell treat Surry Hills, 

Sydney, Australia 2010 

Send me a copy for one year including FREE 
@ Nationa! Advertisers list and brand names index. 
® Guide to all advertising agencies and their ac- 
counts. @ Guide to 6000 advertisers and their ad- 
vertising agencies. 

Annual subscription to U.S.A, $A18.00. Payments must 
be made by bank draft in Australian currency. 
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Promotion — 


ARROWS EVER UPWARD 


he eee A Os Mia bh aS a 


Up in Rochester, N.Y., promotion man- 
ager Tom Griffiths has turned out a de- 
lightful, colorful and creative campaign 
promoting the Rochester markets, utiliz- 
ing all media, and with a strong family 
identification. 

Starting with an indexed data brochure 
printed in full color, and branching out 
into subsidiary pieces that include market 
maps, a Slide presentation, tapes, and 
newspaper and trade ads, the entire pro- 
motion features a Peter Max-style art 
treatment, and an identifying curved- 
arrow logotype. 


Upward Arrows... 


i] 


.. for Huntington .. for Rochester 


The market booklet is long on color 
photography, with well-illustrated 
features on the usual market identifica- 
tions, such as transportation, (boats, 
planes, ships and trucks); culture—with 
emphasis on the Eastman House of 
Photography and the famous School of 
Music, Rochester’s Philharmonic, the 
Eastman Theatre, Rush Rhees Library 
and Strasenburg Planetarium; the city’s 
medical center and, numerous recreational 
facilities. 

A section of the booklet on the SMSA’s 
market statistics shows national rankings 
in more than a dozen different classifica- 
tions, includes population information for 
a nine-county area, with pertinent demo- 
graphic breakdowns, with similar detail 
industries, retailing and banking facili- 
ties. 

The Gannett Rochester newspaper audi- 
ence comes in for a complete breakdown, 
showing reach and frequency, demograph- 
ics, circulation figures, major advertisers, 
linage, printing data, facts on Upstate 
roto magazine, and an outline of the Dem- 
ocrat and Chronicle and Times-Union’s 
extensive public service program. 

Included is information on Old 
Newsboys Day, Youth Cares, the Newspa- 
per-in-the-classroom program, Operation 
GROW (Gaining Resources of Older 
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Workers) and the Times-Union Bowlin 
Classic. } 

Four additional pieces are tucked into 
pocket in the back of the folder. (1) _ 
Mobile Rochester Shopper, showing majo 
shopping centers in the five-county areg 
and a detailed shopping center map ¢ 
Monroe County and the city of Rochestey 
(2) a food advertising data folder, wit 
tabulations of number of food and grocer# 
stores and supermarkets by county, popu 
lation, households and food sales figures 
(3) a similar folder on the liquor market 
and including liquor linage by product an 
brand in both morning, evening and Sun 
day editions; plus a breakdown of liquo: 
and wine sales by type, and liquor lice 
ses, stores and bars, by county, and (4 
an automotive presentation showing regis 
trations of both domestic and foreign 
makes, automotive data on car rentals 
trailers, taxis, and other vehicles by coun 
ty, and automotive linage information. 

The curved-striped arrow device wa 
used throughout the promotion, in a vari 
ety of two-color combinations. 

* * * 


FLYING H—It’s not a new brand o 
gasoline, but the new trademark anc 
symbol for the Huntington (W. Va.) Ad 
vertiser and Herald-Dispatch. For years 
the company had been referred to as 
“Hupco,” a word rejected by publisher N. 
S. Harden soon after his arrival in 
March, 1972. After conferring with Maur 
ice Kaplan, the company’s chief Photogra 
pher, and with Mrs. Sheila Collins 
creative advertising manager, the search 
began for a new corporate identifica: 
tion. 

Finally, Marshall University commer 
cial art instructors were contacted and a 
competition set up with a $100 prize going 
to the student whose design was accepted. 
The winner showed a black block “H” on 
top of which is a brown-orange arrow, 
pointing skyward. The symbol has since 
been transformed into countless items, in- 
cluding stationery, stickers, cuff links, 
lapel pins, ash trays, cigarette lighters. 


Advertising ban lifted 


on liquor and racetracks 


The Palo Alto (Calif.) Times has re- 
versed a 54-year old policy and has agreed 
to accept liquor advertising. 

In announcing the lifting of the ban, 
the Times, a Peninsula Newspaper Ince. 
paper, also stated that a similar ban on 
gambling and horse-racing advertising is 
being lifted. 

Howard Schonberger, display ad direc- 
tor for the Times explained that the ban 
had been in force since PNI acquired the 
paper in 1919. He said that the ban had 
reflected the fact that “historically, Palo 
Alto has been a dry town.” 

Schonberger said that the action rep- 
resented recognition of the idea of “free- 
dom of advertising.” 
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‘indicts editor 


ein drug charges 
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Robert N. Caldwell, an assistant editor 
of the Bergen County (N.J.) Record, has 
been indicted on drug charges by a Ber- 
gen County grand jury. Caldwell, his wife 


and one son were charged with possession 


of narcotics, maintaining their home as a 
“safe haven” for drug users, and conspi- 
racy. 

The indictment follows a March 13 drug 
raid at the Caldwell’s home in Ridgewood, 
N.J., in which 10 persons were arrested. 
Caldwell and his wife were not arrested 
during the raid. 

Arrested in the original raid were his 
sons Stephen and Robert D. Caldwell, 


_ Joanne Caldwell (Robert’s wife), Patrick 
M. Brown (Caldwell’s son-in-law), 


Fred- 
erick J. Ciliberti, John P. Hadinger and 
Wayne Davis. All but Davis live in Cald- 
well’s Ridgewood home. Davis was ar- 
rested outside the home. 

' Caldwell said that Ciliberti and Had- 
inger live in his house to take care of his 
son Stephen. Stephen Caldwell is a 
quadraplegic as a result of an automobile 
accident 10 years ago. His father noted 
“Ne requires a lot of attention.” 

Caldwell also noted that he and his wife 
were not arrested or even disturbed by 
police on the night of the raid. “We have 
a large house,” Caldwell said. Since all 
the others living in the house are adults 


he and his wife do not interfere with their 
activities, he added. 


Stephen Caldwell, 31, was charged 


along with his parents for running a 


disorderly house and conspiracy, plus ad- 
ditional charges of possession of mari- 


| juana and hashish and conspiring to ob- 
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tain and dispense marijuana. Robert Cald- 
well and his wife were charged with mis- 
demeanor possession of marijuana. 

The elder Caldwell termed the arrests 
“a classic case of harassment.” He said he 
did not yet have a lawyer but he would 
plead not guilty. Arraignment is expected 
shortly. 

An attorney for some of the defendents, 
Thomas J. Ryan, sought to have the case 
thrown out because of improper search 
warrants. However, the Bergen Courts re- 
jected the move. 

Caldwell first began working for the 
Bergen Record in 1982, leaving after 
World War II to serve as managing editor 
for the now defunct Bayonne Times for 15 
years. He returned to the Record in 1961. 
He is an editorial writer. 

Caldwell’s brother William is an associ- 
ate editor at the paper and a Pulitzer 
Prize winning columnist. 


Past Week’s Range 


of Stock Prices 
NEWSPAPERS 


4/25 5/2 
American Financial Corp. (OTC) ........ 13 13'/g 
Booth Newspapers (OTC) 18'/2 
Capital Cities Bdcstg. 46 
COM. COP Bat as te ote ying rite Se re eats 43, 
Cowles eon ASE , 6% 
Dow Jones (OTC) ...... 3314, 
Downe Comm (OTC) 2'/2 
Gantett NYSE) 2 iascacu ves laecie nap ciens 37 
Harte Hanks (NYSE) 10% 
Jefferson-Pilot (NYSE) 57 
Knight: (NYSE) ties neal aatoce tater iis 44 
Lee Enterprises (AMEX) 17 
Media General (AMEX) 36% 
Multimedia’ (OTC) sccm. chee 233, 
New York Times (AMEX) .......--....0.- 14'/2 13'/g 
Panax: (OTC) 9x5 casa wceansees eaiaew save 
Post) Corp. s(WISC:)) (OTC) cece cases cele 12\/, 12 
Quebecor. (CAMEXD porn<. 420 «pwc an swaide nee 17 163% 
Ridder Publications (NYSE) .............. 21 19/2 
Southatie Press’ (CE): x ieaeni creases 32\/, 30!/2 
Speidelip (OTC eee. ences 14!/2 14% 
Thomson Newspapers (CE) .. 1354 13% 
Time tines CINYSE)) cocci teme ct 39!/, 37 
Times Mirror Ser) ACN SOCEC MIE On 17 18 
Norontou Stara (GE) gsi neice osteo antes cele 24\/ 22 
Washington ea AMES) SIaeteie sistas reese 23%, 24'/2 
SUPPLIERS 
Abitibin (CE) gee octear tact crises ccnckleig'ee bale 1034 
Addressograph Multi. (NYSE) 175% 
Alden Electronics (OTC) ......... I", 
A alti (OMG mou. clebaacmoncreteccntincarcin 4, 
Anglo-Canadian (CE) .............-.... Ty 
Bal! GSonp el OIC liste ceases dc conlas 16!/2 
CS orest. (CE) Pte Sires suuitensan 34 
Backep Photow (NYSE): sacnaanes eeu ate 13 
Boise Cascade (a 10% 
eompusionzle. 25/4 
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‘law firm. Cravath, Swaine & Moore, uf 


AVashinetore Post. Co. 7 


chairman dies at 59 | 


Frederick Sessions Beebe, 59, chairmary 
of the board of the Washington Post Co.) 
died May 1 of cancer at New York’g 
Columbia Presbyterian Medical Center. 

Beebe was a member of the Wall Street 


until the time he was named chairman of 
the board of the Post Co. in 1961 by 
Philip L. Graham, late president of the 
newspaper. 

He was involved in the Post’s 1954 ae+ 
quisition of the Washington Times-Herald 
and was principal negotiator in later pur- 
chases of tv stations and Newsweek mag- 
azine. Beebe became chief corporate figure 
of the New York based magazine, 
Mrs. Katharine Graham _ concentrated 
her efforts on the newspaper. 
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MECHANICAL DEPARTMENTS 


Press 
Room 
Cost $65,600 
Production 
Thousands of 8PP 45,547 
Columns set 
Plates cast 
Square Inches 
Cost per unit of production $1.44 
Man hours in production 9,620 
Production per man hour 4.73 


OTHER STATISTICS 


Editorial Cost 
Columns of Reading Matter 


Editorial Cost per Columns of Reading Matter 
EDITOR & PUBLISHER for May 5, 


Photo 
Composing Stereotype Engraving 
Room Dept. Dept. 
584,400 71,200 163, 400 
111,100 
22,042 
2,533,734 
$5.26 $3.23 $.06 
91,687 10,450 7,430 
1.21 2.11 341.14 
$444,300 


47,349 
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st W.A. White award 
n by Free Press 


\n editorial excellence award, recogniz- 

outstanding editorial writing, was 
agurated this year by the William Al- 
White Foundation of the University of 
insas, Lawrence. 


“he award was made possible through 

efforts of three foundation trustees, 
nley H. Stauffer, president of Stauffer 
plications, Inc.; Whitley Austin, editor 
| president of the Salina (Kans.) Jour- 
, and Stuart Awbrey, editor and pres- 
t of the Hutchinson (Kans.) News. 


he program was commenced in cooper- 
on with the Inland Daily Press Associ- 
on and the Detroit (Mich.) Free Press 
ts the first recipient. Selection was 
de from a total of 108 entries screened 
faculty members of the William Allen 
hite School of Journalism. Final selec- 
n was made by foundation trustees who 
2 themselves editorial writers. 


Competition was designed to identify 
itorial writing that best represents the 
wmdards of William Allen White: the 
irity of thought, pungency of phrase, 
derstanding of a need and appreciation 
man’s limitations. 


The Free Press submitted five editori- 
3, covering a wide range of subjects, 
lected by its editorial page staff as rep- 
entative of “the editorial philosophies 
the Free Press and our treatment of 
rious current problems.” Editorials sub- 
itted were written and published during 
72. They stated Free Press positions on 
e Vietnam war, problems of racial 
uality, need for a new county jail, decay 
our cities, and school busing. 

Individual judges singled out “Citizens 
an Put an End to Shame of the Jail,” 
ritten by John S. Knight III, for special 
caise. 

The William Allen White Foundation 
las organized in 1944 to help broaden the 
inderstanding of the importance of jour- 
flism. The trustees over the years have 
scused on recognizing the most effective 
surnalists in the profession. In the new 
rogram, they have recognized specific 
ills in the profession. 


ILAMBASTING—New York Yankee manager 
{Ralph Houk with Bill Gallo (right), New York 
{News cartoonist, at the Lambs Club where the 
National Cartoonist Society's top sports car- 
toonist for the fourth time was put through the 
club's traditional “roasting on April 25. 200 
guests, heavily lesed with sports personalities, 
were on hand for the lambasting by Bob Dunn, 
Harry Hershfield, and Lambs shepherd Tom Dil- 
lon. Gallo takes over as president of the NCS 
on May 30. 
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Tom Wilson 


‘Consistency’ 
is key for new 
cartoon hero 


“Ziggy”, the bungling brainchild of a 
corporation executive, is not quite two 
years old but is already a familiar hero of 
misadventures in cartoon panels in some 
100 newspapers. “Ziggy” is distributed by 
Universal Press Syndicate. 

The hero is a merry bungler created by 
Tom Wilson, a _ vicepresident in the 
creative area of American Greetings Cor- 
poration, Cleveland, who made his way up 
the corporate ladder by developing the Hi 
Brow and Soft Touch contemporary cards 
that were revoluntionary in the greeting 
card industry. 

Wilson insists that he is, in fact, Ziggy. 
“Ziggy stumbles through life with indomi- 
table spirit, hoping not to trip when a 
bright moment finally arrives. He runs 
along in the human race wearing 
galoshes. But don’t we all? 

“Ziggy is a lot of things we don’t talk 
about,” Wilson philosophizes. “There’s a 
kind of loneliness about him none of us 
can ever really shake, even in a room full 
of friends.” 

The character is already a popular 
figure in a new line of American Greet- 
ings cards and in addition, appears in 
figurines, stationery, gift wrappings and 
wall posters. 

Wilson thinks Ziggy’s ego can handle 
his rapid rise to stardom. The key, he 
feels, is in keeping the character consis- 
tent. There are cartoon ideas Wilson won’t 
use, because they’re not something Ziggy 
would say or do. 

“Like an actor, a cartoonist has to be- 
come the character,” Wilson says. “It has 
to be a convincing role. It’s kind of 
freaky, but after awhile, the character 
becomes a sort of personality in himself. 
He’s someone you know. And really, Ziggy 
is the source of his own cartoon materi- 
alae 
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for the 
ailing 
house 


is the original “do-it-yourself” 
column. 

ROGER C. WHITMAN 

e Helps readers solve their “fix-it” 
problems 

e@ Stimulates ads in the home- 
building, furnishings and hobbies 
fields 


for the 
ailing 
house 


(Seven times a week) 


UNITED FEATURE SYNDICATE 


220 East 42nd Street « New York, N.Y. 10017 
(212) 682-3020 
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Her column, INTERIOR 
DECORATING, lavishly 
illustrated, haS; ~ 
transformed nany-a— 
lackluster hofag,into a ' 
showplace. e ee 
And.think of tiie 

‘revenue the cht 

bound to prod 
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220 East 42nd Street - New York, N.Y. 10017 
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SECTION EDITOR—Lucy Coulbourn has been 
named editor of the Pompano Beach (Fla.) 
Sun-Sentinel’s Today ‘73 section for women. 
Miss Coulbourn comes from Rockford (Ill.) 
Morning Star and Register-Republic where she 
was family news editor. She also was women's 
editor of the Raleigh (N.C.) Times and a re- 
cipient of a J. C. Penney-University of Missouri 
Award for excellence in women's page editing. 


HOWARD KOHN, a reporter for the De- 
troit Free Press, has won Columbia Uni- 
versity’s 1973 Paul Tobenkin Award for 
his series of articles that led to the free- 
ing of a Detroit man imprisoned for 18 
years on a murder charge. 

* * * 


RIcHARD D. PEACOCK, a former editor 
on the state desk of the Miami (Fla.) 
Herald, named Director of the Public In- 


formation Division of the National Fire 
| Protection Association of Boston, Mass. 


WILLIAM D. SMITH, a reporter on the 
financial and business staff of the New 
York Times—named winner of the A. T. 
Kearney, Inc., business reporting award 
for 1972. 

* * * 

WILLIAM J. RASPBERRY, Washington 
Post editorial page columnist, will . be 
awarded an honorary doctor of letters 
degree from Indiana Central College. 

* * * 


THOMAS T. GRAY, onetime reporter 
with Louisville Courier-Journal and UPI 
editor—promoted to the newly-created po- 
sition of public relations manager for 
Brown-Forman Distillers Corp. 

* * * 


ROBERT T. ROBINSON, publisher of the 
Waynesburg (Pa.) Democrat-Messenger, 
retired. 

* * * 


VIRGIL I. CONOPASK, former circulation 
and advertising manager, Bristol (Conn.) 
Press—named advertising promotional di- 
rector, at Pilgrim Colonial Furniture 
Inc. 

* * * 

MIKE Goss, formerly of the Green- 
castle (Ind.) Banner-Graphic, has 
joined the news department of the Craw- 
fordsville (Ind.) Journal-Review as po- 
lice reporter and area news editor. 

* * * 


CAROL THORNTON—named society edi- 
tor of the Van Nuys (Calif.) Valley 
News, succeeding FRANCES Kay, retired. 

* * * 


EUNICE TOWNSEND OLSTEIN, formerly 
marketing and services sales manager 
for the Long Island (N.Y.) Commercial 
Review, was appointed advertising man- 
ager for the Long Island (N.Y.) Con- 
sumer Advocate, which makes its debut 
on June 10th. 


OTTAWAY NEWSPAPERS, INC. 


(A wholly-owned subsidiary of 
Dow Jones & Company, Ince.) 


has acquired 


THE MEDFORD, OREGON MAIL TRIBUNE 


The undersigned acted as Consultant to the 
Purchaser in the above transaction 


Geonge J Coogper Aatsociater 


3830 SUNRISE HIGHWAY 


ROCKVILLE CENTRE, 


NEW YORK 11570 


AREA CoDE 516 - 764-2414 


- acting circulation manager—promoted t 


SAMUEL WILLIAMS, executive news e 
tor of the Rochester (N.Y.) Demoer 
and Chronicle, named assistant managi 
editor. MuRRY FRYMER, Sunday edit 
promoted to assistant managing edit 
JOHN C. GARNER, assistant city edit 
promoted to night city editor. 4 
eo # ee . 

RICHARD SEAMAN, managing editor 
the Austin (Tex.), American-Statesma 
resigned to become vicepresident for p 
lic relations of Lakeway, a resort co 
munity. 


* * * 5 
Don CARTER, executive editor of ft 
Macon (Ga.) Telegraph and Neus 


elected president of the American Cound 
of Education for Journalism, succeedi 
WARREN, PHILLIPS, president of Do 
Jones. a 


‘kee 


J. NORMAN IRVINE, city circulation ma: 
ager of the Detroit Free Press—namé 
suburban circulation manager of 
Philadelphia ineares, 


* 


DAVID BuRGIN, sports editor for th 
Washington Star-News, appointed metr 
politan editor, succeeding Scott SMITH 
JOHN CLENDENON, assistant sports edito 
succeeds Burgin as sports editor. 

* * * 


WALTER D. ROACH, JR., circulation d) 
rector of the Boston Herald Traveler- 
named director of circulation and pr¢ 
motion at the Mount Clemens (Mich 
Macomb Daily. JosEPH W. McNEIGH 


circulation manager. 
x OR 
WILLIAM BEECHER, military corre 
spondent of the New York Times, ap 
pointed Deputy Assistant Secretary o 
Defense for Public Affairs. 


* * 


JAMES G. Ross, retail promotion coor 
dinator of the Santa Barbara (Calif. 
News-Press, appointed advertising man 
ager, succeeding CLAUDE O. SNYDER, re 
tired. 


* * 


WILLIAM J. HOLLAND, city editor of th 
Willingboro (N.J.) Burlington Count 
Times, promoted to managing editor 
JANE REID, editorial page editor, name 
night editor; ERIK TURKINGTON, succeed: 
Ms. Reid as editorial page editor. 

ae toe ee 

Davin V. MITCHELL, reporter at thi 
Sonora (Calif.) Union Democrat, ap 
pointed editor of the Sebastopol (Calif. 
Times. 

* * * 


FRASER KENT, health sciences write: 
for the Cleveland Plain Dealer, ha 
joined the staff of the Miami (Fla.) Her 
ald as medical writer. 

* * Bo 


JOSEPH CANCIAMILLA, 17, who writes : 
weekly student column for the Pittsbur; 
(Calif.) Post-Dispatch, became th 
youngest man elected to a local schoo 
board in California this April when h 
finished second in the xeting in a field 0: 
7 candidates. ‘ . 
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Caf bertion 


Roypen A. GRIMM, city editor of the 
‘akland (Calif.) Tribune, promoted to 
ssistant managing editor, to be suc- 
seded by ROBERT CUTHBERTSON, formerly 
ssistant city editor for the paper. 

* * * 


STANLEY P. RICHMOND, computer sys- 
ems manager for the Detroit News, ap- 
ointed assistant production manager for 
he newspaper. RoBeRT C. NELSON, 
tamed a vicepresident of the Evening 
News Association, in addition to his du- 
lies as operations manager of the De- 
roit News. 


* * * 


~Sruart H. Loory, former Washington 
orrespondent for the now defunct New 
York Herald Tribune and former White 
Jouse correspondent for the Los Angeles 
Times, named the first Kiplinger profes- 
sor of Public Affairs at the Ohio State 
Jniversity School of Journalism. 


Rese 


Hess Johnson 


Jack B. Hess, managing editor of the 
‘Crawfordsville (Ind.) Journal-Review, 
‘named winner of the 1973 Hoosier 
American Legion Press Association’s 
President’s Award by the Indiana Ameri- 
‘can Legion. 7 

4 % He 

__ Haynes JOHNSON, staff member of the 
Washington Post, and Pulitzer Prize-win- 
‘ning national news reporter, named as- 
sistant managing editor of the Washing- 
‘ton Post. 

fi * * * 


. 
q 


Parade appoints Jackson 


Larry Jackson, 25, has been named an 
‘associate editor of Parade Magazine. He 
‘began his journalism career while sta- 
‘tioned in Korea six years ago. He was a 
member of the editorial staff of Stars 
and Stripes, Pacific, and the Indianhead. 
‘He also had been a reporter with United 
Press International, New York, the Tren- 
nian, Trenton, N.J., and most recently 
i Erie (Pa.) Daily Times. 


ff 


_editor of the Ypsilanti 


FRANcIS C. REIDELBERGER, managing 
(Mich.) Press, 
named editor of the Belleville (Ill.) 
News-Democrat, succeeding JOSEPH P. 
MATASICH, resigned. ALLAN D. PROFANT, 
staff member of the Lorain (Ohio) Jour- 
nal advertising department, named to the 
newly created position of classified ad- 
vertising manager at the News-Democrat. 
Ce Pall 

NEIL LEVER, managing editor of the 
Las Vegas (Nev.) Review-Journal—re- 
signed. 

eee f 

QUENTIN J. Robs, retail advertising 
manager for Tucson Newspapers Inc., 
named advertising director, succeeding 
FRANK E. DRACHMAN, retiring July 1st. 
GENE McCKANE, national advertising man- 
ager succeeds Robb, and Roy KELLY, a 
retail advertising salesman, succeeds Mc- 
Kane. 

* * * 

MALCOLM DAIGNEAULT, managing edi- 
tor of the Montreal Gazette, has resigned 
to head CBC-twv’s nightly national news 
program. 

* * Ok 

JoHN M. HIGHTOWER, associate profes- 
sor of journalism at the University of 
New Mexico, and a former Associated 
Press diplomatic reporter, was appointed 
to the State Department’s Advisory 
Committee on Science and Foreign Af- 
fairs, by Secy. of State William P. Rog- 
ers, 

= Vialet iim 3 

Vapis I. Wyups, acting circulation 
manager, appointed circulation manager 
for the Augusta (Ga.) Chronicle-Herald. 

* * co 


DupLEY B. MARTIN of the New York 
Times, elected president of the Society 
of the Silurians, an organization of vet- 
eran newsmen and newswomen. 

* * * 

Patricia E. DAVIS, assistant New York 
City editor for UPI, elected first woman 
president of the New York Press Club, 
succeeding JOHN SHANAHAN of the AP. 

* * * 

WILLIAM M. Down, managing editor 
of the Hanover (Pa.) Evening Sun, re- 
signed to join the editorial department of 
the Baltimore News American. 

* * * 

Joun A. FARRINGTON, managing editor 
of the Peterborough (Ont.) Examiner, re- 
signed to join the staff of the Johannes- 
burg (South Africa) Rand Daily Mail. 


John 2b. Fark. Je. 
Confidential Handling a 
Newspaper Ee 
Ownership Changes | 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27609 
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eee EN ee 
orcE V. Fer 
ef of the Montreal Star, and th 
Andre Laurendeau, former editor of M 
treal’s Le Devoir, elected to the Canadi 
News Hall of Fame. 
te ee Par 
Bos PApE, Goshen, New York bureau 
chief of the Middletown (N.Y.) Times — 
Herald-Record, elected new president of — ti 
the Orange County Press Club. i 
* * * ¢ 7 
WILLIAM R. DIEM, acting city editor of ¥ 
the Cleveland Plain Dealer, named city 
editor of the paper. | 
re oe “a 
THOMAS PRITCHARD, executive editor of | 
the Vernon (Conn.) Journal Inquirer, re- 4 
signed, to be succeeded by EDWARD CHIN- 
NOCK, managing editor of the paper, who : 
will assume responsibilities for the daily’s 
news operations, the title of executive edi- _ 
tor having been abolished. 
* * * roa 
Frep Foutz, named metropolitan city 
manager at the Hartford (Conn.) 
Times, and DONALD DAKIN, named metro- 
politan suburban manager. 
* * * 


Jerow Gormley , 

THOMAS R. GORMLEY, vicepresident of 
marketing and advertising for the Cim- 
cinnati Enquirer, named executive vice- 
president; JAMES JEROW, advertising 
sales manager, named advertising direc- 
tor. 


ACB WORKS FOR THE ve 
NEWSPAPER INDUSTRY 
to increase newspaper ad- 
vertising, both national 
and local. ACB Reporting 3 
Services build national i 
linage. Our co-op advertis- 
ing services build local ad- 
vertising. ACB republishes 
advertising ideas that help 
publishers, ad agencies, ad- 


vertisers and stores. Serv- 
ing newspapers since 1917. 


We read every daily 
newspaper advertisement 


ACB) THe ADVERTISING 
CHECKING BUREAU, inc. 
NEW YORK (10) 353 Park Avenue, South 
CHICAGO (5) 434 S. Wabash Avenue 


MEMPHIS, Tenn. ¢ COLUMBUS, Ohlo 
SAN FRANCISCO, (2) 20 Jones Street 


wae ee se 
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Dayton papers 
issue a 2%-page 


advertising code 


Dayton Newspapers, Inc., has estab- 
lished legal and ethical standards for all 
advertising carried in the Jowrnal Herald 
and News. 

For the first time, the company is pub- 
lishing a code of standards advertisements 
must meet before they will be accepted for 
publication. 

Business manager David Easterly said 
the code puts in writing a number of 
policies previously followed and adds ma- 
terial used by government agencies and 
other newspapers. 

The 27-page code states that, general- 
ly, advertising will be declined if the ad- 
vertiser “makes inaccurate or misleading 
statements and refuses to correct them.” 


Problems cited 


It then lists specific problems that have 
arisen in the past and may be expected to 
arise again. Among them: 

—Ads may not make “alluring but 
insincere” offers whose purpose is to en- 
tice customers into the store, where they 
can be persuaded to buy more expensive 


merchandise. 


—Stores may not advertise items unless 
they are available at all outlets listed in 


_ the ad in sufficient quantity “to meet rea- 


a + cee) 


@ 3-County State Market with population, 
income, and sales, making it a must in 
selling the Mid-Atlantic Urban Corridor. 
No Baltimore, Washington or Philadelphia 
newspapers have any measurable influ- 
ence in the market. 

@ These papers deliver largest circulation 
of ail newspapers published in the 4th 
A.D.1. outside of Phila. Metro.t 
Reach a dominant 73% of hslds in Dela- 
ware, 88% of hslds in New Castle County. 

@ Other sales factors: $6,221 retail sales per 
hsld, 15th in U.S.; no retail sales tax; 
Sunday selling; Single Rate Plan. 


MORNING NEWS » EVENING JOURNAL 
WILMINGTON 
DELAWARE 


Telephone 302/654-5351 


or Story & Kelly-Smith, Inc. 
All figures SM 7/10/72 unless noted ABC Audit 12/31/71 
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advertisement clearly and adequately dis-— 


closes that supply is limited and-or the 
merchandise is available only at desig- 
nated outlets.” 


Stores’ failure to have advertised spe- he 


cials available is one of the leading causes 
of complaints to the newspapers about 
advertising. 

—Ads may not promote deceptive 
contests, phony prizes, or “gifts” that 
have strings attached. : 

—Ads may not be “morally and-or so- 
cially unacceptable.” Acceptability is de- 
termined by the company. Easterly said 
the standard is the same one Dayton 
Newspapers has always applied. 

—Carpet advertisements must state the 
price per square yard. 

—Advertisements must not contain 
misleading pricing claims. For exam- 
ple, if a specific statement of savings 
from usual retail price of a specific item 
or group of items and not just comparable 
merchandise.” 

—Advertisements may not attack or 
criticize any race or religion, and real 
estate advertisers may not discriminate on 
grounds of race, color, religion or national 
origin. 

—Competitive products or businesses 
may not be attacked unfairly. 

—Handguns may not be advertised 
unless they are antiques. Easterly said 
the company believes the widespread 
availability of handguns is an important 
factor in Dayton’s high murder rate, and 
said that the newspapers do not want to 
contribute to the problem. 

—“Going out of business’ advertise- 
ments will be accepted for only 60 days 
after the first such ad appears. Previously 
the standard was more flexible, Easterly 
said. 

—Insurance companies must be li- 
censed by the state of Ohio before adver- 


tisements will be accepted. After wide- | 


spread publicity about the deceptive adver- 
tising of mail-order health and life insur- 
ance policies, several newspapers dropped 
the ads temporarily and then stiffened 
their standards. 

Easterly said no specific standards for 
insurance ads were published because po- 
tential abuses are covered by other sec- 
tions of the code. 

—Mail order advertisements will be 
accepted only from companies “of estab- 
lished responsibility with a record of 
prompt performance.” 

—Medical products must be proven safe 
before their ads will be accepted. Easterly 
said the possible effectiveness of such 
products will not be considered because 
the company is not able to make such 
complicated judgments. 

—Ads from out-of-town companies that 
send transient salemen to Dayton must be 
approved by the advertising director. 

Easterly said the code will be continu- 
ously updated as laws and situations 
change. 

e 


Father’s Day tab 


A Father’s Day tabloid section designed 
for use in selling special advertising sec- 
tions is included in Stamps-Conhaim’s 
June shipments to all senior service sub- 
scribers. 


outside work dispute 


Stockholders of the Medford Printin 
Co. have approved the sale of the Medfor 
(Ore.) Mail Tribune to Ottaway Newspe 
pers, Inc., a wholly-owned subsidiary ¢ 
Dow Jones & Company, Ine. y 

The sale was negotiated by George Wf 
Cooper, newspaper consultant in Rockvilll 
Center, N.Y. 

The sale was announced by Mrs. Mabe 
W. Ruhl, publisher of the 
000-circulation newspaper, and James & 
Ottaway, Sr., board chairman of Ottawa7 
Newspapers. 

Purchase price is $7.35 million, lesif} 
proceeds from a forthcoming sale of Radi 
Station KYJC, which will be operated by 
Medford Printing until the sale. 

Stephen W. Ryder, a vicepresident o 
Ottaway Newspapers, will become pub 
lisher of the Mail Tribune, which pub 
lishes evenings and Sunday. 

Gerald T. Latham will continue as gen 
eral manager and Eric W. Allen Jr., ag 
editor. 

Mrs. Ruhl and her two danghtees! Mrs 
John R. MacArthur of Medford and Mrs. 
Herbert Simmons of Dorset, Vt., are the 
principal stockholders of Medford Print 
ing. The Mail Tribune was operated by 
Mrs. Ruhl and her husband, the late Rob- 
ert W. Ruhl, since 1919. 


N.J. publisher loses 


Arbitrator Benjamin H. Wolf has ruled) 
that the outside activity clause in the 
contract between the Home News of New 
Brunswick, N.J. and the Newspaper Guild 
allows employes to write for New York 
City newspapers. 

The dispute arose when the executive 
editor directed the local union’s president 
to cease contributing material to the New 
York Times, which publishes daily and 
Sunday sections containing New Jersey 
news and features. 

In his ruling, Wolf said he could find no 
evidence that the special pages put the 
Times in direct competition with the 
Home News. 

The guild contract signed in 1969, stip- 
ulates that the “employes of the publisher 
shall be free to engage in other activities 
outside working hours without the consent 
of the publisher, provided such activity 
does not consist of news-gathering or 
editing employment, or advertising em- 
ployment, full or part-time, on any news- 
paper or advertising publication which is 
published in competition with the Home 
News. ...” 

e 


Tastemaker winner 


Marian Burros, syndicated food columnist 
for Women’s News Service and food edi- 
tor of the Washington Star-News won the 
annual Tastemaker Award with her book, 
“The Summertime Cookbook”, chosen as 
best for 1972 in the entertainment catego- 
ry. The awards are “pert by the R. T. 


French Co. 
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ave ‘come of age’ 


atergate has shown that newspapers 
2 becoming the one really stand out 
ack in the American system of checks 
d_ balances, according to John 
ohmeyer, editor and vicepresident of 
a Bethlehem (Pa.) Globe-Times. 
Visiting the School of Journalism at 
1e Pennsylvania State University as 
rt of an Editor-in-Residence program, 
rohmeyer pointed to the persistence of 
Washington Post in uncovering the 
atergate story. 
“They persisted despite the many barri- 
is that were put in their way and at- 
mpts by government officials to discredit 
eir motives,” he continued. “In past 
sars, a lot of papers might have been 
ssuaded by such a powerful coun- 
‘roffensive. The fact that the Post was 
>t indicates the press has come of age. 
“The public hears about big stories like 
Tatergate, but as a Pulitzer Prize juror 
or three years, I saw many examples of 
ne investigative reporting in regional 
apers with limited circulations. 
“Reporters all over the country are 
seumenting zoning abuses by developers 
examples of local officials who abuse 
uthority in conflict-of-interest matters. 
hey’re putting government at all levels 
n guard. With the complexities of 
overnment today, the tremendous budgets 
ven local officials have at their disposal, 
md the realities of politics being what 
hey are, the press is doing an indispens- 
ible job.” 


Opposes absolute shield 


’ Strohmeyer, who has worked both as an 


nvestigative reporter and editor, does not 
javor asking Congress to pass an absolute 
hield law to protect reporters from 
bailing for refusal to name their sources. 
_ “Tf the press asks Congress for a spe- 
tial favor law,” he says, “then they are 
udmitting that Congress has the right to 
restrict or even repeal laws concerning 
‘hem. How do you define the newspaper- 
men to be protected? Congress may reply 
that perhaps they should be licensed. I 
Shink there’s a risk of abridging the free- 
fom of the press. 

- “As an investigative reporter, I learned 
that you don’t use sources as the basis for 
4 story. You use them as a lever to de- 
velop other sources. Watergate is a good 
Sassy The story was uncovered without 
jeopardizing anyone. The real art is to be 
able to cover enough ground on a given 
story so as to make it simply unnecessary 
for a government to go to a reporter and 
ask for a specific source.” 

é e 


Polluters are cited 


luter of the Week” feature, story with art 
detailing operations of a major polluter in 


the area. Readers are asked to nominate a ~ 


polluter by contacting the environmental 
editor. 


The Boston Globe is publishing a “Pol- | 
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aes 


Controlled circulation 
paper to take UPI wire 


Valley News, Van Nuys, Calif., has 
‘signed a contract with United Press In- 
ternational to start UPI service May 1. 


UPI stated that it is the first contract 
it has signed with a controlled-circulation 
newspaper. 

Paper, at outset, will use three wires— 
the “A” wire from New York, the “B” 
wire which is West Coast-oriented, and 
sports wire. 

Publishers stressed in an announcement 
made Easter Sunday in front page story of 
Valley News that emphasis would remain 
on local news. Plans are to run double- 
column summary of news taken from wire 
and written by local staff member on left- 
hand side of front page with inside page 
of complete stories and other stories used 
throughout paper, they said. 

Valley News publishes four times a 
week, circulating in San Fernando, Santa 
Clarita, Conejo and Simi Valleys. 


Wins business prize 


William D. Smith, business writer for 
the New York Times has won the 1972 A. 
T, Kearney Inc. Business Reporting 
Award, for his article, “How Big Is Too 
Big,” which focused on the anti-trust suits 
against IBM. Smith was presented $1500 
by the management consultant firm’s pres- 
ident, Kenneth L. Block. 
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Ohio newspapers fight 
legal ads for shoppers — 


The Ohio Newspaper Association is 
fighting a bill in the Ohio House of Rep- | 
resentatives which would allow local gov- 
ernments to place legal advertising in © 
shoppers. a 

The ONA charged the bill would threat- Al 
en the people’s right to know the affairs ) 
of their local governments. 

Local governments in Ohio are required 
to run their annual financial reports in 


newspapers of general circulation and to — = 


advertise for bids on contracts of $1,500 
or more. The paper must have second- 
class mail privileges and at least one-half 


of its subscribers must pay for the paper. — - 


William Oertel, ONA executive direc- 
tor, said: “We contend that shoppers are 
designed to serve advertisers, not readers, 
and are directed at a certain group of 
consumers, not the general public. Legal 
advertising is designed to keep a free 
people informed, We don’t think shoppers 
have the general circulation to do the 
job.” 
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Weekly makes debut 


The Clay County (Ind.) Today, a suc- 
cessor to the former Clay City News, 
which published for more than 61 years, 
made its debut this week. The newspaper 
is owned by CRE Inc., which also owns 
CRE Advertising Agency and publishes a 
weekly magazine, called Valley Leisure. 


PLANNING 
ENGINEERING 
ARCHITECTURE 


NEWSPAPER PUBLISHING INDUSTRY 


CHAS. T. MAIN, INC. and 

TECHNICAL SERVICE CO. 

comprise a total professional capability 

to provide comprehensive engineering and 
architectural services. 


CONCEPTS AND PLANNING 

FOR PLANT OPERATIONS 

Requirements — Feasibility - Economics 
Location — Site — Plant Layout — Operating 
Systems — Material Handling — Environmental 
Impact — Occupational Safety and Health 


DESIGN OF SYSTEMS AND FACILITIES 
Studies — Working Drawings — Schedules 
Specifications — Procurement — Expediting 
Cost Control — Construction Management 


PROGRAMS 
New Plants — Additions — Alterations 
Modernization 

FOR A FULL RANGE OF 
PROFESSIONAL SERVICES 
Boston, Massachusetts 02199 


617-262-3200 
Southeast Tower, Prudential Center its 
704-372-6420 ‘ 
1301 East Morehead Street 


303-756-9463 
6630 East Hampden Avenue 
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: 99th Kentucky Derby photo coverage | 


_ calls for strategic advance planning 


~ MOTOR-DRIVEN CAMERAS under the 
rail at Churchill Downs. 


BILL LUSTER (front) explains the firing 


checkout of under the rail cameras. 
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By Lenora Williamson 


The 99th running of the Kentucky Der- 
by Saturday, May 5, is the busiest day 
of the year for the entire photographic 
staff of the Louisville Courier-Journal and 
Louisville Times. 

“We cover the Derby like no other sport- 
ing event of the year,’ explains Bill 
Strode, assistant director of photography 
who drew up today’s plan for a 45-man 
staff—20 staff photographers and the 
other freelancers, visiting photographers, 
and helpers. 

Covering the event requires days of ad- 
vance planning, some 60 cameras, 400 
rolls of film, and in addition to the photo 
crew, a lab staff that develops film and 
makes around 350 prints on Derby Day. 


Developing, editing, printing, and proper 


identification procedures must be perfect 
to accomplish the job. 

This year, the Courier Journal & Times 
will experiment with a new presentation 
of Derby news to readers as a kind of test 
run for the 100th anniversary race next 
year. A special 12-page Derby section will 
wrap around the regular newspaper in 
magazine style layout. 

Photographs will be an important part 
of the package, and Strode explains that 
three one-subject picture pages are antici- 
pated, along with the use of a single 
picture double-truck over two pages, and a 
large front page picture. Other photos in 
the section will be specific photographs to 
accompany stories. The sports and wom- 
en’s section also will use two or three full 
pages of Derby photographs. 


The Derby Day photo staff leaves for 
Churchill Downs at 10 a.m. The race be- 
gins about 5:30 p.m. The 20 staff photog- 
raphers cover major stories and race 
positions. Stringer photographers help on 
much of the standard coverage. Free- 
lancers from the local area, and other 
newspaper and magazine photographers, 
along with helpers make up the crew. The 
photo department has hired newspaper 
and magazine photographers from Cali- 
fornia, Washington, New York, Florida 
and many other areas in the past. 


Strode, who was 1966 Newspaper Pho- 
tographer of the Year, explains that dur- 
ing the Derby race itself each freelance 
photographer is assigned a specific sub- 
ject, but if it is his first Derby, he’s often 
asked to shoot his impressions of the day 
in hope that he will see the Derby in a 
fresh way. The helpers carry cameras, 
record cutline information and occasional- 
ly trip remote cameras for staff photogra- 
phers. 


Staff photographers are asked for spe- 
cific ideas weeks before the event and 
usually are given opportunity to work on 
their ideas, Strode explains. “This gives 
the photographer the opportunity to pho- 
tograph what he wants and the paper the 
advantage of his thinking as a journal- 
LS tee 


JAMES KEEN (left) and his helper are 
ready for the possible front page finish 
picture. 


During the race each photographer does 
a specific job, such as: Four photograph 
the start, each from a different angle. 
Last year’s finish was shot by 6 photogra- 
phers using 18 cameras, After the race, 
coverage is required of the winner’s cir- 
cle, jockey, presentations, bettors, and 
more. 


(Continued on page 23) 
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FINISH COVERAGE Hei BS for 
this year by Strode. © 
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The talking and testing are over... 


MGD’s new Metro-reader 
is on the job. 


Metro-reader is in production and Metro-reader is just the first of a full line 

_ proving itself on the job—an optical of composition products and systems to 
character reader that offers speed, meet your needs. All fully backed and 
accuracy and reliability at a competitive serviced by MGD. 
| price. With hardware and software designed MGD’s Information Products Division 
| specifically for newspaper use. And will arrange to have you see the Metro- 

Metro-reader’s software can be tailored to reader in action. Write or call us soon. 

the needs of each customer. MGD Graphic Systems, 


| 2735 Curtiss Street, 
Downers Grove, Illinois 60515. 
Phone: 312-963-4600. 


MGD Graphic Systems Divisior 
Rockwell International 


Printed on MGD Equipment. Where science gets down to business. 
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Teen gang war 
eurbed after 
news coverage 


Nine juveniles were arrested and the 
streets of Philadelphia’s Strawberry Man- 
sion section returned to calm last month 
after a series of Philadelphia Inquirer 
photographs and stories on teenage gang 
violence. 

Photographer Richard M. Titley and re- 
porter Acel Moore took cover in a nearby 
building to witness a war among two 
gangs that had continued daily for almost 
three months. 

It was just another warm spring day as 
the two groups of teenage boys walked 
towards each other. Women pushed baby 
strollers, and children from nearby 
schools wandered back from lunch. 

Suddenly, as photographer Titley fo- 
cused his telephoto lens on the two 
groups, the youths clashed. Some of the 
boys pulled home-made hand-guns and 
rifles from under their coats. Others 
threw bricks, nails and bottles at each 
other. Many of the boys dueled with 
sticks. 

Titley’s photographs and Moore’s eye- 
witness story appeared in the Inquirer’s 
Sunday edition and brought an immediate 
increase in police patrols in the neighbor- 
hood, plus a police investigation of the 
fight. 

The Inquirer story and a 3% column by 
12-inch photograph of a young street 
fighter running down the middle of the 
street with gun in hand, firing at others 
were displayed on page one. 

Nearly a full page of additional text 
and other photographs were used on an 
inside page. The photo display included a 
sequence of hand-to-hand combat between 
the two youths. 

Over the last two years several youths 
have been killed in the area and many 
seriously injured. Residents complained to 


Two rivals squared off, then began a 
fight which ended minutes later when 
other gang members charged. 
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Gang members (foreground) charge turf 
held by rival gang. 


Photos by Richard M. Titley 


Street fighter fired one shot at rival 
gang, then retreated. 


the Inquirer about the daily fights after 
police failed to curb the number of inci- 
dents. 

The police investigation following the 
Inquirer’s stories and photos brought 
about the arrest of nine youths ranging in 
age from 15 to 17. One gun, a .32 caliber 
revolver, was recovered from the home of 
one of the youths. 

Some residents said that since the ar- 
rests they have not been afraid to walk in 
the two block area referred to as “the 
strip”—the gangs’ battleground. 


Business writers hold 


annual meeting in N.Y. 


The Society of American Business 


Writers will hold its annual meeting May 


7-9 at New York’s Warwick Hotel. 

On the preliminary agenda are speeches 
by Betty Furness, former consumer ad- 
viser to President Johnson and newly- 
appointed New York City Commissioner 
of Consumer Affairs; William J. Casey, 
Undersecretary of State for Economic 
Affairs; and James J..Needham, chairman 
of the New York Stock Exchange. 

In addition, SABW members will get 
tours of the New York and American 
Exchanges and will be hosted at a recep- 
tion by the New York Financial Writers 
Association. Workshops in newspapers 
and magazines will be held Tuesday after- 
noon. 

On the social side are a dinner and 
evening boatride around Manhattan Is- 
land and a preview showing of the forth- 


coming Paramount movie, “The Friends - 


of Eddie Coyle.” 


Newsman is jailed 


for three months 


A Newark, N.J. jury found Ron Poram- 
bo guilty of paying a total of $100 on two 
occasions to policemen to get pictures in 
November 1970 during the Newark riots. 
At the time, Porambo was a reporter for 
the Elizabeth (N.J.) Daily Journal. 

The court sentenced Porambo, who is 
now a newsman for WNET-tv, New York 
City’s public broadcasting station, to a 
three-month jail term and fined $500 for 
bribing a policeman. His lawyer contended 
during the trial that Porambo was trying 
to obtain the pictures to inform the public. 
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Jombining “old fashioned people cover- 
” and investigative reporting has made 
Sun Newspapers of Ohio one of the 
e successful weekly groups in the U.S. 
mCorp, publishers of Sun Newspapers, 
; 11 weeklies and one shopper surround- 
* Cleveland. Circulation, including the 
pper’s 24,000 is 286,453. 


m addition to the healthy circulation, 
Papers won 26 state and national 
ards for journalistic excellence during 
(2: 
(The papers have already started 1973 
th several top features including an 
ose of international music festivals 
‘ich has caused an investigation by the 
nois Attorney General. 


Tom Noonan, vicepresident-editorial for 
mCorp, discussed this latest expose in a 
sent interview. 


oonan said that the Sun papers “regu- 
‘ly carry full-page Impact pages”— 
yestigative reports usually prepared by 
2 Sun papers metro bureau staff. The 
mpact” pages are on heavy subjects; 
chter subjects are called “Suburban 
le.” 
The international music festival story 
as done by a regular reporter, Muriel 
ardy. The report was issued in a special 
uur-page tabloid section for the first 
e, Noonan said. 


Investigated agencies 


‘The report itself deals with invitations 
high school bands and choirs to interna- 
onal music festivals. Hardy investigated 
e travel agencies and the music fes- 
vals involved and discovered they were 
ten the same people. 


With international music festivals, she 
oted, the community and the high school 
st together to collect money to send the 
iildren to the festivals. The festivals tell 
1e band what travel agency to use to 
ssure plane and hotel reservations. 


The Sun papers share a Washington 
agreau with a group of rural dailies. 
hrough this bureau, the Sun Newspapers 
zot a copy of a report on problems in the 
aburbs,” Noonan said. This government 
sport was “so devastating on the suburbs 
_was never made public” by the govern- 
ient at the time it was finished. The Sun 
apers, however, published an Impact 
age on the report. 

Other special pages included one on 
‘leveland as an ethnic city and the “pock- 
ts of ethnicity” in the suburbs, Noonan 
aid. 


Jobs out printing 


Sun Newspapers has 44 full time edito- 
jal employees, four part-timers and 57 
tringers and correspondents. The paper 
3 printed offset. All 11 weeklies are pub- 
ished on Thursday. Noonan said that “it’s 
ot economically feasible to come out that 
vay” without using outside printers so all 
mut the smallest weeklies are jobbed 
rut. 

The weeklies in the Sun group include 
he Sun Press, the Sun Messenger and the 
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By Margaret Cronin Fisk 


Southeast Sun in Cleveland Heights; the 
Herald Sun in Chagrin Falls; The 
Lakewood Sun Post and the Sun Herald, 
in Rocky River; the News Sun in Berea; 
and the Parma Sun Post, the West Side 
Sun and the Sun Courier in Parma. 


Noonan said the Lakewood Sun Post, 
originally called the Lakewood Post, is the 
oldest paper in the group at 55 years. The 
Sun group was formed after World War 
II, he said. ComCorp was formed three 
years ago with the merger of five publish- 
ing companies in Cleveland. 


The Westside Sun News is the only 
paper that has predominant circulation 
within Cleveland proper. It distributes 35,- 
173 papers throughout Cleveland’s west 
side, Noonan said. 


The Real Paper, a staff-owned alterna- 
tive publication in Boston, has announced 
its first employee bonus. The company has 
allocated $20,000 to be divided among the 
82 workers at the paper. 


Rogers Communications Group has pur- 
chased. the monthly tabloid newspaper 
Voices, published in Heritage Village, 
Connecticut. Voices began weekly publi- 
cation April 26. 


Publishers of the Gramercy Herald in 
New York City have started publication 
of the East Side Herald to cover the 
northern section of Manhattan’s east side 
to 96th street. 


Hardy reported that directors of the 
non-profit music festival corporations 
were often stockholders in the travel ser- 
vices acquired for the young musicians. 


She also discovered that accommoda- 
tions at the foreign sites were usually in- 
adequate and far below what might be ex- 
pected for the amount of money paid. 


Noonan said that Sun estimations of the 
cost of sending one group to Europe was 
$250,000 less than that required by the 
travel agency. 


The Sun report also included informa- 
tion on plans of two area bands and one 
area choir to travel to festivals. Since the 
report one band and one choir have 
dropped out. 

In addition to the investigation by the 
Illinois Attorney General, one of the non- 
profit foundations has been put on warn- 
ing and ordered to have its books audited. 
A travel agency connected to this founda- 
tion will also have its books audited. 

Noonan said competing newspapers in 
the Clevaland area have picked up the 
story and the Sun Newspapers have fol- 
lowed up the story with frequent re- 
ports. 

Sun Newspapers also recently began a 
comparative shopping guide. Sun report- 
ers would buy the same items at different 
stores and the Sun papers would publish 
the prices. Noonan said this was dropped 
because Sun reporters were not competent 
to judge differences in product quality and 
size and relate this to difference in price. 
Also Cleveland has been selected by the 
FTC for a comparative food study and the 
Sun papers will print those charts when 
they become available this summer. 
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PC faced with money | 
crisis, moves again 


The Overseas Press Club will make its 
second move in the last 18 months necessi- 
tated by lack of funds. 

The New York-based club, unable to 
pay its rent at the Time-Life Building, 
will move into the Women’s National Re- 
publican Club at 8 West 51st Street on 
May 15, 200 yards away. 

Jack Raymond, OPC president, would 
not say how much the organization owed 
in back rent, but said it was ‘a lot”. “We 
knew it would be tough when we first 
moved in,” he said, “but not impossible.” 

One source said the club was $60,000 in 
arrears on its monthly rent of $10,000. 
The current lease expires at the end of 
the year. The rent at the new premises 
will be $38,000 a month. 

e 


Chinese mainland 
editors to tour U.S.A. 


The American Society of Newspaper 
Editors announced Wednesday (April 14) 
that 20 journalists from China will tour 
the United States for three weeks begin- 
ning May 15. 

The Chinese delegation will be led by 
Chu Mu-chih, director of Hsinhua, the 
Chinese news agency. The group also will 
include editors from the People’s Daily 
and Kuang Ming Daily, both of Peking, 
and editors from Shanghai and Canton. 
_ The group is scheduled to visit New 
York, Boston, Washington, Chicago, Den- 


_ ver and Honolulu. Their tour follows a 


visit to China last fall by members from 
ASNE. 
e 


‘No’ cheesecake photos 
used in 10 years 


In an April 21 Epiror & PUBLISHER 
report on cheesecake photos, Ted Majeski, 
executive editor of UPI Newspictures, 
was quoted as saying that among several 
“regular users” of cheesecake pictures 
was the Chicago Sun-Times. 

Ralph Otwell, managing editor of the 
Sun-Times, has informed E & P that “No 
one around here can recall publishing a 
cheesecake wirephoto in the last 10 years. 
And when we responded to the APME 
poll on servicing such photos, we said 
‘cease and desist’.” 

Majeski has writen the Sun-Times edi- 
tor that “it was an innocent mistake.” 


Weekly unionized 


Employes at the North Shore Citizen in 
North Vancouver, British Columbia have 
approved a 21-month contract with Hori- 
zon Publications Ltd. and became mem- 
bers of the first union-organized weekly 
newspaper in Canada. About 21 editorial, 
advertising and business office workers 
are represented by the Guild. 
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‘Classified Advertising 


FEATURES 


ANTIQUES 


Antiques in America 


“Antiques in America’”’ is 
written by Harry Baker, a 
newspaperman who grew 
up in the furniture design 
business, is himself a collec- 
tor and antiques expert. It 
is specific, illustrated, prac- 
tical. His column is respect- 
ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and _ literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
samples and prices write 
The Providence Journal, 
~Room 416, Providence, R.I. 


"02902. 


CONTESTS 


PLAY “NAMES” IN YOUR NEWS- 


§PAPER. The new people-pleasing fun 
Jgame for all ages. 1 
 fown names to play this fascinating, 


Readers use their 


addictive, computerized, alphabetical 
take-off on ‘Bingo’?! Implement for 
Reader Interest, Circulation, Merchant 
ie-In, etc. (Let us help you count 


Ithe ways!) Send for sample package: 


NUWORD GAME, INC., BOX 413, 
SOUTHFIELD, MICH. 48075. 


DOGS & PETS 


OVER 28,000,000 DOG OWNERS, 2 
billion dollar annual market. Estab- 
lished Dog Column, now in 81 news- 
papers, will increase circulation, hypo 
reader interest, sell ads, promote good 


will. Samples. Kanine Korner, 1154 
ad Western Ave., Hollywood, Calif. 
90029. 


ENERGY CRISIS 


A NEWSMAN with years of experience 
in covering the enersy industries writes 
The Energy Repor?. a unique weekly 
feature that exam: ies significant de- 
velopments in an increasingly impor- 
tant field. For samples and cost, write 
Yhe kinergy Report, 
J-2 Oaktree Drive, North Brunswick, 
IN.J. 08902. 


AVAILABLE 


GENERAL 


CONTEMPORARY FEATURE SERV- 
ICE writes today’s articles for to- 
day’s editors: Future Tense, Changing 
Woman, Stock Pot, Contemporary 
Newsfeature of the Week. For now 
subjects in now style: Contemporary 
Features, Box 404, Chappaqua, N.Y., 
10514. Today. 


GET SMART: “Ask Aunt Madge,” 6 
questions and answers column. Free 
samples. Madge, 8735 Macbeth, San 


Jose, Calif. 95127. 


HOME AND GARDEN 


AMERICA’S ONLY photo powered 


garden weekly, 600 words. Walter 
rere Box 66, Needham, Mass. 
02192. 


HUMAN BEHAVIOR 


FEATURE ON CONTROL OF SHOP- 
LIFTING AND CRIME (1000 words) 
written by accomplished professor 
available from Eagle Feature Syndi- 
cate, 627 Beverly Road, Pittsburgh, 
. 15248, or call (412) 343-2508, 


WHY YOU BEHAVE THAT WAY— 


by Dr. S. Didato (nationally known 
behavior scientist). Explains why 
readers act, think, feel as they do. 


Gives practical science-based tops on 
the topic, e.g. child development, 
school study, depression, job satisfac- 
tion, etc. Samples, Box 798, Editor & 
(Publisher. 


NEWS FILLERS 


NEWS FILLERS—2 to 8 lines, Camera 
ready copy or set your own. Our 42nd 


year. Samples, prices on request. 
Standard Filler Service, Box 189, St. 
Cloud, Minn. 56301. 

NUTRITION 


WEEKLY RECIPE FOR HEALTH 
column. offers readers help with special 
diets (low calorie and restricted). All 
approved by graduate nutritionist. 
Samples: Jay-Kay Recipe Service, Box 
598, Pontiac, Mich, 48056. 


TRAVEL 


YOUR WEEKLY TRAVEL and recre- 
ation page or supplement. No work for 
you, only profit. Travel Rates & 
Places, Box 246, Woodside, N.Y. 11377. 


WEEKLY FEATURES 


EDITORIAL CARTOONS and com- 
ment, church directory illustrations, 
horoscope, movie reviews, crossword 
puzzle, humorous cartoons, other qual- 
ity features for the weekly editor (off- 
set only). Prices for all (11) features 
start at $6.50, based upon circulation. 


MARK-MORGAN SYNDICATED 
FEATURES 


P.O. Box 995, Newnan, Ga. 30263. 
Ph.: (404) 253-5356 


WINES 


ON WINES. Illustrated column fea- 
ture. Samples. Bill Sonstein, P.O. Box 
11278, Elkins Park, Pa, 19117. 
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Copy 
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C] Assign a box number and mail my replies daily 
To Run: Weeks Till Forbidden: 
Please indicate exact classification in which ad is to appear. 


Mail to: EDITOR & PUBLISHER e 850 Third Ave. « New York, N. Y. 10022 
i a HL 


“POSITIONS WANTED" 


(Payable with order) 


veeks ........$1.10 per line, per issue 

jeeks ........$1.20 per line, per issue 
weeks ..+++. - $1.30 per line, per issue 
week ........$1.40 per line. 


~ Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


id: 50c per insertion for box service and 
unt as an additional line in your copy. 


Air-mail service on box numbers also 
available at $1.00 extra 


Do not send irreplaceable clippings, 
tc. in response to ‘help wanted’ 


advertisements until direct request is 
ade for them. E&P cannot he re- 
sponsible for their return, 


LL OTHER CLASSIFICATIONS" 


Remittance should accompany clas- 
ified copy when submitted unless 
edit has been established.) 

weeks .......-$1.60 per line, per issue 
weeks ........$1.70 per line, per issue 
eweekS ....+- - 51.80 per line, per issue 
sweek ........$1.90 per line. 

q Count 5 average words per line 

! or 38 characters and/or spaces 

3 lines minimum (no abbreviations) 


iddi 50c per insertion for box service and 
ount as an additional line in your copy. 
- Air-mail service on box numbers also 
available at $1.00 extra. 


®LEASE INDICATE EXACT CLASSI- 
ICATION IN WHICH AD IS TO 
APPEAR. 


DISPLAY—CLASSIFIED 


he use of borders, boldface type, cuts 
other decorations, changes your classi- 
ved ad to display. The rate for display- 
lassified is $3.45 per agate line—$48.30 
ley column inch minimum space. 


WEEKLY CLOSING TIME 
‘Tuesday, 4:30 PM New York Time 


Sox numbers; which are mailed each day 
rs they are received, are valid for 1-year. 


_ Editor & Publisher 
850 Third Ave., N.Y., N.Y. 10022 
. (212) 752-7050 


bg 
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APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 


poses. Sensible fees. Brochure. M. R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 


MEL HODELL, Newspaper Broker 
Corporate sales license. (714) 982-0424 
1888 N. Euclid, Upland, Calif. 91786 


Negotiations for sales, purchasing, ap- 
Praising of newspapers our business. 


CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 


Houston, Texas 77005 
Ph (718) 664-9414 


ROBERT N. BOLITHO, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 
Box 133, Emporia, Kans. (316) 342-5280. 


newspapers, 


BILL MATTHEW COMPANY 


Conducts professional, confidential ne- 
gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country. Before you con- 
sider sale or purchase of a property, 
you should call (813) 446-0871 day- 
time; (813) 733-8053 nights; or write 
Box 3364 Clearwater Beach, Florida 
83515. No obligation, of course. 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858. 


ALAN G. LEWIS, Broker, now listing 
over 200 buyers looking for your daily 
or top weekly. Ridge Road, Hardwick, 
Mass. 01087. (4138) 477-6659. 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 
2284 E. Romneya, Anaheim, Cal. 92806 


CONFIDENTIAL NEGOTIATIONS 
for purchase and sale of 


NEWSPAPERS Weekly 
in Eastern states 


W. B. GRIMES & CO. 


National Press Building 
Washington, D.C. 20004 
(202) NAtional]l 8-1133 


Daily 


The DIAL Agency, 1503 Nazareth, 
Kalamazoo, Mich. 49001. Ph: 349-7422. 
‘‘America’s No. 1 Newspaper Broker.” 


NEWSPAPERS FOR SALE 


SOUTHERN California large profitable 
long-established weekly. Owner retir- 
ing. Box 759, Editor & Publisher. 


Rocky Mountain Newspapers 
BILL KING ASSOCIATES 
2025 Foothills Rd., Golden, Colo. 80401. 
(303) 279-6345 


WEEKLY GROUP with top offset 
plant, Chart 9, gross $900M, only 
$510M. Dean D. Sellers, Broker, 808 
N. Miller, Mesa, Ariz, '85203. 


AREA 5 SMALL DAILY—Absentee 
owner, offset, ideal man/wife or news/ 
ad team. Low down payment, terms if 
qualified. Box 803, Editor & Publisher. 


ABSENTEE OWNER will sell attrac- 
tive group of weeklies in Zone 2. In- 
come $300,000. Available with or with- 


-|out plant and real estate at less than 


gross. Needs strong management. Will 
consider partnership with right person. 
Box 698, Editor & Publisher. 


PUBLISHER for May 5, 1973 


‘SEPKING full 
‘small weekly with prospects. Editorial 


~ ANNOUNCEMENTS __ 
EWSPAPERS WANTED 


or partial ownership 


background. Replies confidential. Box 


731, Editor & Publisher. 


WE HAVE SOLID BUYERS FOR 
TOP DAILIES AND WEEKLIES 
Newspaper Service Company, Inc. 

P.O. Dr. 12428, Panama City, Fla. 


LETTERPRESS DAILY or large week- 
ly that needs to go offset. Have com- 


plete plant—press, typesetters, dark- 
room, manager, available now. N.J. 
aoe Box 1777, Spartanburg, S.C. 


WE HAVE QUALIFIED BUYERS for 
dailies and large weeklies. Information 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 
Ph: (205) 546-3356 


“MACHINERY & § 3 
-BINDERY EQUIPMENT 


MACEY GATHER-STITCHER-TRI 
MER. Perfect for TV 
stitching and gathering special tabloid 
sections, magazine sections, etc. Mode 
532-4 and 632, 4 station saddle gathe 
stitcher-trimmer, 2 hand feed station 
batch counter, refeed station at take 


up end, 2 Bostitch heads, 1 set extra 
knives. New 1971. Asking $31,500. Call — 


John Winsor, (309) 647-9049. 


COMPOSING ROOM 


é 
FAIRCHILD REBUILT TAPE PER- — 


FORATOR. Will produce 6-level un- 


justified or justified tape to drive your 


phototypesetting or TTS equipped type- 
setting machine, Expert workmanship. 
Fully guaranteed. Priced from_ $795 
up. INLAND NEWSPAPER MACHIN- 
ERY CORP., 1720 Cherry St., Kansas 
City, Mo. 64108. (816) 221-9060. 


SMALL DAILY $250M gross up or 
large weekly $100M gross. Zones 2,3,4,- 
5, or 6. Box 234, Editor & Publisher. 


PERIODICAL SUBSCRIPTIONS 


FREELANCER’S NEWSLETTER: the 
semimonthly forum where publishers 
announce their needs for freelance 
help on editorial/graphics projects. An 
Invaluable tool for writers, artists, 
editors, photographers, indexers and all 
who freelance in publishing. $16.00 
yearly. New Subscription Department, 


250 W. 57th St., New York, N.Y. 
10019. 
SEMINAR, a Quarterly Review for 


Journalists by Copley Newspapers. 
“Seems to be trying hardest to find a 
middle ground in reference to the old 
adage that ‘nothing is ever right about 
the newspaper business in the 
Columbia Journalism Review and noth- 
ing is ever wrong about it in Editor & 
Publisher!’ ’?—Martin S. Hayden, edi- 
tor, The Detroit News, Sample copy 
free. Special introductory offer, one 
year (four issues) $2, one-third off 
regular $3 price. Box 1530-E, La Jolla, 
Calif. 92037. 


PUBLICATIONS WANTED 


SMALL PUBLICATIONS 


Newsletters, quarterlies, small trade 
or professional publications wanted by 
Eastern publisher. Turn your  mar- 
ginal or loss operation into cash. All 
replies held in_ strictest confidence. 
ae Box 148, Richboro, Pennsylvania 
18954. 


WANTED 
SPECIALIZED MAGAZINES 


Midwest magazine publishing company 
seeks diversification in specialized mag- 
azines of consumer, trade or profes- 
sional nature. Replies confidential, Box 
662, Editor & Publisher. 


REPS WANTED 


2 REP ORGANIZATIONS wanted for 
established building trade magazines, 
one to be based in Illinois territory 
and one in Ohio territory. Write Box 
794, Editor & Publisher. 


REAL ESTATE 


BARBADOS BARGAIN 
The perfect spot in cocoanut grove. 
Spacious, well equipped modern house 
on sea. Private beach. 2 bedrooms, 
2 baths, 2 servants. $550 a month; 
Large 2nd story efficiency apartment, 
modern kitchen and bath, and servant, 
$375 a month. Will rent separately. 


Available May, June, July 1-23; 
August 15 through October. Efficiency 
apartment also available January, 


February, March, 1974. Write or call 
Paul Eyerly, publisher, Morning Press, 
bg dada Pa. 17815. Phone (717) 


| low prices. 


PHOTON 200B ADMASTER. 3 years 
old, in excellent condition. Complete 
with 16 font disc and short run paper 
magazine and right reading prism. 
$8500 or offer. Contact W. R. Stahler, 
P. O. Box 150, Napa, California 94558. 
Phone (707) 226-3711. 


ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 
136 Church St., N.¥.C. (212) 964-1370. 


2 FAIRCHILD 2020’s—U'se for ad guts 
or straight matter. 6 to 18 pt. 8% 
years old. Market value $17,000. Make 
an offer. Ph: (716) 3872-3121. 


PHOTON 713-20—Purchased new in 
1968. Excellent type faces. Lenses 7 
pt. thru 36 pt. See in operation. Very 
low price. 


PHOTON 200-B—Excellent selection of 
16 type faces for setting 6 pt. thru 72 
pt. Almost unlimited mixing capabili- 
ties. Save over 75% of new cost. 


INLAND NEWSPAPER MACNINERY 
CORP., 1720 Cherry Street, Kansas 
City, Mo. 64108. (816) 221-9060. 


JUSTOWRITERS — COMPUGRAPHIC 


All models. Service provided by manu- 
facturer. Business Products, 
Church Rd., Mt. Laurel, N. J. 08057. 
(609) 235-7614. 


FOTOSETTER—Very good condition; 
14 lenses; Spare parts; 8 Visilite mag- 
azines; 8 fonts with pi mats; 36” mag- 
azine rack. Three Fotomatics with 8 
lenses each; Spare parts; 5 fonts; 4 
extra magazines. 
lishing Co., P.O. Box 53247, New Or- 
leans, La. 70053, call (504) 524-8020. 


FOR SALE—PHOTON 560. Two disc 
with duplicates, twelve sizes—6, 8, 10, 
12, 14, 18, 24, 30, 36, 48, 60, 72. Can 
be seen in operation now. 


CONTACT: 


John Brooks 
Newark Advocate 
25 West Main St. 

Newark, Ohio 43055 
Ph. (614) 345-4053 


MODEL “M’ LUDLOW, SERIAL NO. 
16,362, equipped with refrigerator 
cooling system, gas pot, 12 pt. mold. 
Reconditioned and guaranteed. Also 
have over 500 fonts Ludlow mats at 
Send for list. INLAND 
NEWSPAPER MACHINERY CORP., 
1720 Cherry St., Kansas City, Mo. 
64108. (816) 221-9060. 


EDITOR & PUBLISHER Classified 
Ads produce results like no other pub- 
lication in the newspaper field! Whether 
you have machinery, supplies or news- 
papers to sell (or buy)—need a top 
qualified person to fill an opening— 
or are looking for just the right spot 
to advance your career—put an Kditor 
& Publisher Classified to work for you. 
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supplements, — 


Clarion Herald Pub- — 
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- COMPUGRAPHIG MODEL 


- eonditioned. 


“MACHINERY & SUPPLIES 
COMPOSING ROOM 


NEW COLD TYPE HARDWARE 


Used only 6 weeks, for sale at a dis- 
count. Capable of producing type for 
small newspaper, tabloid, metropolitan 
or a typehouse, through to paste-up 


ready for camera. Consists of 2 AM430 


keyboards, one AM744 photosetter with 
i lenses, 1 type dise, type size range 
from 5 to 36 pt., 4 font capacity, 4 K 
Program logic, 1 AM745 processor, 1 
waxer and 5 heavy duty paste-up tables 
and other equipment. Call Quakertown, 
Pa., (215) 536-4440 or (215) 967-1384. 


GOOD BUYS—offset composition equip- 
ment (trade-ins for Compugraphics) 
from clean plants and proud owners: 
Justowriters, used Compugraphiecs, Fo- 
totype Compositors, Headliners, Fair- 
child PTS 2020, Photon 713-5, Linofilm 
Quick, ATF, Varitypers, etc. National 
Publishers’ Supply Corp., Berlin, Wis. 
54923 or 18 W. 22nd, NYC 10010. 


JUSTOWRITERS—Large selection of 
excellent trade-ins, for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
Wisc., and 18 W 22 N.Y.C. 10010 


ALPHATYPE—5 
counting perferators, 
ferator, 1 translator, 1 


keyboards, 2 non- 
1 counting per- 
tab box, 2 


- multi-mix recorders, 1 multi-mix print- 


out unit, 1 regular printout unit, 83 
fonts. Asking $30,000. Call John Win- 
Avad (309) 647-9049, 


COMPUGRAPHIC MODEL 
8 years old. Excellent condition. 


2961SL. 
Call 


' Loren Dyer, The Bulletin, Bend, Ore. 


97701. (503) 382-1811. 
INVAC-22 KEYBOARDS, 20. small 
punches, 2 self powered punches, 2 


readers, 3 cabinets, 4 small power sup- 
plies, 2 large power supplies, many 
miscellaneous parts. 5 Siemens Key- 
boards. $1000 for the lot. Globe News- 
Co., 135 Morrissey Blvd., 
ton, Mass. 02107. (617) 288-0460. 


WHO NEEDS TURTLES? You do if 
pron don’t use Oo One: 3444 


- 2 MODEL D STAR AUTOSETTERS, 
used only 6 months. 


Like new condi- 
tion. Has all safetys. 3 Fairchild light 
touch perferators (green). Universal 
‘Printing Equipment Co., Lyndhurst, 
N.J. 07071. (201) 488-8744. 


4961TL. 
immediate delivery. Factory re- 
Installed. Unconditionally 
Your personnel trained. 


FAIRCHILD TAPE PPRFORATOR to 
drive 4961TL. Rebuilt. 90-day war- 
ranty. Only $795. A very dependable 


For 


guaranteed. 


- combination. 


‘ 


. Grandy, 
Schenectady 


For further information contact IN- 
LAND NEWSPAPER MACHINERY 
CORPORATION, 1720 Cherry St., Kan- 
sas City, Mo. 64108. (816) 221-9060. 


ENGRAVING 


TWO 007 MASTER ETCHERS, Double 
Truck, 400 Liter Bath; less than 2 
years old. Will sell for one-half new 
eost price of $36,000. Call or write 
Norman Dean, P.O. Box 950, Mont- 
gomery, Ala. 36102. (205) 262-1611. 


CHEMCO POWDERLESS ETCHING 
machine Model 510 used continuously 
for i2 years, Kept in excellent repair. 
Price $500 FOB Norfolk, Va. For_in- 
formation call Walker Young, 


ginian-Pilot &  lLedger-Star, (7038) 
525-1431. 
MAILROOM 


MODEL 5000 ADDRESSOGRAPH, like 
new ccndition, automatic with electric 
counter. Includes 70 drawer cabinet, 
frames, asking $5,500. Contact E. Rh. 
Circulation Manager, The 
Gazette, Schenectady, 
N.Y. 12301. Tel. (518) 374-4141. 


Bos- « 


| Tasograph 


“MACHINERY © & SUPPLIES 
MAILROOM 


ONE MODEL 1900 ADDRESSOGRAPH, 
VV plate, in excellent condition. 

One Model 1900 Addressograph, Record 
Card Plate, in excellent condition. 
One Model 6400 Keyboard Graphotype. 
Good condition. 


Three 98 drawer cabinets, for record 
‘ard plates. 
Three 6-drawer cabinets, for VV 
plates. New. 


21,000 frames for PG 29-A Addresso- 
graph, Record Card Plates. 


3 boxes Record Card Plates, for PG 
29A Addressograph. 


1 small hand _ operated 
Graphotype, new. 


As is, where is. Make offer. 
Jim Anderson, Circulation Depart- 
ment, Citizen-Advertiser, 25 Dill 
Street, Auburn, New York 13021. 


Model 350 


Contact 


3-DIDDE GLASER DG 320 Inserting 


| Machines. 3 positions, main and 2 in- 
serting stations. 
Call Mr. Bricker, Economist 


Newspapers (312) 586-8800 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 
litho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 
NYC, 10010, phone (212) 691-9850. 


MISCELLANEOUS 


FRIDEN RECORDER and reproducer. 
Excellent condition, 4-pocket Sheridan 
tabloid stitcher with 8 knife trimmer. 
42” electric burn-in oven, 
Tasograph 48” face-up whirler, C&G 
table saw for zine or lead, 24” zine 
electric mounting press. North Andover 
Citizen, 133 Main St., North Andover, 
Mass. 01845 or phone (617) 685-5128. 


CONVERSION to Photo Composition 
will make hot metal equipment avail- 
able September ’73. Send for list of 


available equipment. Robert Mayer, 
Daily Intelligencer, Doylestown, Pa. 
18901., 


COMPLETE CONVERSION to Photo 
Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;5” cut off) equipment 


available about March 1, 1973. Cur- 
rently operating. Prices negotiable. 
Contact: L. A. Larson, Purchasing 
Officer, The eet peee Star-News, 


2nd and Virginia Ave., E., Wash- 
ington, D. C, 200038. soa)" 484- 4760. 


NEWSPRINT 


ROLLS ALL SIZES—Behrens P & P, 
1896 Westwood Blvd., Los Angeles, 
Calif. 90025. (218) 474-6525. 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 
Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


PRESSES & MACHINERY 


AVAILABLE NOW 


4-Unit Goss Signature Web Offset Press 
Cutoff 23;5;’—Max. web width 3514” 


Two folders: one % and 4, one with 
double parallel 
Complete with dryers, chill rolls and 
paper roll stands 
Excellent Condition 
Available Immediately 


Call, write or wire: 


Inland Newspaper 
Machinery Corporation 
1720 Cherry Street, Kansas City, 
Missouri 64108 
(816) 221-9060 


| stalled 


MACHINERY & SUPPLIES 
PRESSES & MACHINERY 


GOSS COMMUNITY 2-unit press used 
13 months. 8-month-old NuAre 30x40” 
camera and platemaker. Ludlow with 
30 fonts. Heidelberg cylinder 21x28” 
and much more, Call (617) 631-4333. 


GOSS UNIVERSAL PRESS  COM- 
PONENTS: Press units, folder, balloon 
former, color humps, motor drives. 
Must liquidate at bargain prices. IN- 
LAND NEWSPAPER MACHINERY 
CORP., 1720 Cherry St., Kansas City, 
Mo. 64108, (816) 221-9060. 


FAIRCHILD. COLOR KING 1_ unit, 
recently rebuilt, excellent condition. 
Box 779, Editor & Publisher. 


AVAILABLE IMMEDIATELY — 
Color King Press Model #630 


4 units plus—Fairchild built non-stop 
imprinter—heavy duty Jaw folder—4 
floor mounted reel stands with ex- 
pandable roller chucks—steel overhead 
roll gantry—50 horse power motor—3 
phase 60 ecycle—575 volts imput—in- 
new March  1969—excellent 
printer—Top Condition—equipped for 
direct printing—with sidelay and Cir- 
cumferential register—power~ driven 
tabloid slitter—2—Balwin water sys- 
tems—water stops—2 complete sets 
spare cover rollers—plate bender— 
Dominion M1 stat controls with supply 
of spare breakers—contacts and com- 
plete set of solid state boards—and 
full range of spare mechanical parts 
for press. 


$65,000 
Contact Mr. Paul Tannuzzi 
Daisons Press Limited 
50 Sniderecroft Road 
Concord, Ontario, Canada 


Telephone (416) 889-9282 


5-UNIT GOSS SIGNATURE "WEB 
OFFSET PRESS with Signature folder 
equipped with double parallel attach- 
ment, wire stitcher attachment, 40 
HP Fincor drive. INLAND NEWS- 
PAPER MACHINERY CORP., 1720 
Cherry St., Kansas City, Mo. 64108. 
(816) 221- 9060. 


COLE MODEL 101 quarter folder and 
two knife trimmer with vacuum sys- 
tem for Goss Suburban. Like new, half 


price. FOLDER, 909 E. 59th St., Los 
Angeles, (213) 235-3131. 
GOSS SUBURBAN 6 unit, new 
1969. 
GOSS SUBURBAN 3 unit with 
noldais new 1964. Excellent condi- 
ion. 


GOSS COMMUNITY, 1-unit with 
folder and drive. 
COTTRELL V-15A, 5 
1968, with folder. : 
COTTRELL 5 unit V-15, excellent 
condition. 

ROYAL ZENITH Zephyr, 2 unit 
with folder. 

FAIRCHILD COLOR KING, new 
1969, 4 units with imprinter. 
SUBURBAN half and_ quarter 
folder. 


units, new 


URBANITE QUARTER FOLDER . 


—Will guarantee, like new. Also 
COLE Model 106 quarter double 


parallel folder with cross per- 
forator, new in 1966. 
IPEC, Inc. 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (812) 738-1200 


GOSS COMMUNITY WEB OFFSET 
PRESS. 4 Units, % and % page 
folder, 15 HP’ drive. Well maintained. 
Can be seen in operation. Available 
July. Will sell “as is” or completely 
reconditioned and installed in buyer’s 
plant. INLAND NHWSPAPER MA- 
CHINERY CORP., 1720 Cherry St., 
ate City, Mo. 64108. (816) 221- 


USED BERKLEY-SMALL Ke 
K-77 Vendors in good conditio 
(202) 554-7580 collect. Ask for 
Langston. 1 


GOSS SUBURBAN- PRESS, 4-5 


or will buy single units up to 
Claremont Press, 3815 San Lear 
Way, San Francisco, Calif. 


phone (415) 587-2866. 


NEWSPAPER SERVICES | 
CIRCULATION PROMOTIO. 


NEED MORE HOME 
DELIVERY? 


If so, consider a change of pace fro 
routine promotions! Want fast 
sustaining results? Our organiza’ 
can do it for you. Thanks to a 
fully planned and soundly exe 
telephone solicitation program. 
give you that increase, at a most 
sonable cost per subscription. This 
because our telephone _ solicita’ 
methods are thorough and _ skille 
Backed by years of active experiend 
in this specialized field for both dailm 
or weekly newspapers. Call or writ 
for further information 


ROBERT NELSON CAMPAIGNS | 
361 Meadowbrook Drive 
Huntingdon Valley, Penna. 19006 
(215) WI 17-5215 
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CLASSIFIED CONSULTANT § 


PROFESSIONAL—30 years manag 
ment background, Personal service 
newspapers that must substantially 
crease classified income. Proven meth 
ods will develop a dynamic sale 
thrust in your operation. Box 68 
Editor & Publisher. | 
B 

PRESS ENGINEERS 


INSTALLATIONS & MOVING § 


Special equipment, designed or bui 
Equipment available for sale. 


Paul F. Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


Newspaper Press Installations 

MOVING—REPAIRING--TRUCKING 

Expert Service—World Wide 

SKIDMORE AND MASON, ING. 
1 Sherman Avenue 

Jersey City, N.J.—07307 


(201) 659-6888 XH 


4 
PRESS TIME AVAILABLE 


PRESS TIME AVAILABLE on_ Gos 
Community Wednesdays and Thw 
ays, capable of printing 24 pa 
standard or 48 page tabs. Contact Ro! 
Moissinac, (201) 349-9090, Repo 

Newspapers, Toms River, N.J. 0875 


Help 
Wanted... 


ACADEMIC . 
ASSISTANT PROFESSOR, print jou 
nalism. Reporting, editing, oth 
courses. PhD or near, some ye: 


newspaper work, teaching experienc 
An equal opportunity employer in R 
gion 3. Box 707, Editor & Publishe 


NEWS BUREAU MANAGER 12,01 

enrollment state university, Zone 5 
MA degree preferred, must have pra 
tical experience in newspaper report 


‘or small weekly. Absentee 
ce to buy in. C. H. Grose, 


Newspapers, Ballston Spa, 
020. (518) 885-4601. , 
AL MANAGER for rapidly 


ng newspaper of 15,000 paid cir- 
‘on in explosive growth market. 
lent opportunities if you demon- 
> what you can do to move for- 
with solidly established property. 
' candidate would be profit-oriented 
editorial and sales strengths so 
he can produce and sell a top 
et while maintaining effective fi- 
ial control. Competitive salary and 
ling incentives, Box 1776, Editor 
blisher. 


, 

TOU’VB MASTERED the art of 
administration and are ready to 
: up to broader management re- 
sibility, here is the opportunity. 
d-winning offset community daily 
5 general manager with strong 
rtising background, plus good 
ing knowledge of other depart- 
s. Prove you’re worth $20,000 to 
and you’ve got it. Box 668, Edi- 
& Publisher. 


ERAL MANAGER wanted for 
ersity daily newspaper with 41,- 
-circulation. Must he experienced 
have detailed knowledge of both 
yrial and advertising phases of the 
paper. Must be an excellent ad- 
strator, able to work with students 
_ professional staff. Excellent op- 
mity for a No. 1 person. Salary 
mensurate with ability. No phone 
jiries. Write all in letter to Mich- 
' State News, c/o Victor G. Span- 
__ President, Board of Directors, 
Student Services Bldg., Michigan 
University, East Lansing, Mich. 


CIRCULATION 


CULATION MANAGER for rap- 
growing daily of 10,000 in fast 
wing central Area 4 community. 
d salary plus very attractive incen- 
program. Excellent opportunity to 
in on the ground floor of a new and 
-financed daily group that will be 
ring growth opportunities in circu- 
on and general management as it 


sands. New offices and plant. Box 
. Editor & Publisher, 
\CULATION MANAGER FOR 


DOWEST 25,000 DAILY. BOX 795, 
{TOR & PUBLISHER. 


PERIENCED DISTRICT MAN- 
R who is interested in how it’s 
he on an aggressive, fast growing 
yspaper. We have the opportunity, 
3 loads of fringes. If you have the 
ire for greener pastures and are 
eer-minded, write furnishing details 
ut yourself, salary, etc. Box 694, 
or & Publisher. a 


IRERIENCED SUPERVISOR for 
,000 weekly controlled-voluntary 
ection newspaper. Carrier-female 
jisor system. Only ambitious hard 
‘kers need apply. $130 starting sal- 
» + auto allowance bonus -++ 
ifit sharing and fringes. Contact: 


. 
Bob Gilliland 
The Community Press 
2027 N.W. Overton 
Portland, Oregon 97209 


ee ————  ———— 


RCULATION MANAGER for 14,000 
culation afternoon daily and Sunday 
‘chart Area 7. Excellent opportunity 
» individual with background in car- 

raining and promotion. Attractive 
bary and benefits. Qualifications first 
ter. Box 764, Editor & Publisher. 


£ 
{) 
' 
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OGRESSIVE UPPER MIDWEST 

with circulation of 38,000 
ng for a circulation manager. Ex- 
ence required. Excellent salary and 
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CIRCULATION | 


PROMOTION MANAGER for circula- 
tion department. Must have vision and 
imagination necessary to work up 
good carrier contests. Prefer experi- 
enced circulator. Write furnishing de- 
tails on experience and starting salary. 
Nice setup, good opportunity to move 
ahead. Zone 2. Box '705, Editor & 
Publisher. ; 


CLASSIFIED ADVERTISING 


FLORIDA opportunity for a hustling 
Classified outside salesman in_ the 
boomir:g market near Disney World. 
Salary plus commission. Tell us what 
you can and will do for us in a letter 
to Dan Hall, Personnel Manager, 
Orlando Sentinel Star, Box 2833, Or- 
lando, Fla. 382802. 


DISPLAY ADVERTISING 


WE NEED outstanding advertising 
manager within our group. 10 to 
20,000 population communities. Must 
have solid background. Willing to pay 
top salary and bonus for this classifica- 
tion. Write A. V. Lund, Shaw News- 


papers, Dixon, Ill. 61021. 


ADVERTISING SALESMAN with 
ability to write some news, Experience 
on free circulation helpful. Should 
reach 5 figure salary in 6 months. Job 
open now. Send references to Box 740, 
Editor & Publisher. 


CENTRAL PENNSYLVANIA 15,000 
daily needs bright self-starting display 
salesman. New offset plant, good pay 
and fringes. Write Michael D. Lindsey, 
Publisher, The Sentinel, Lewistown, 
Pa. 17044. 


READY TO MOVE UP? 


Here’s your opportunity to be consid- 
ered for management positions with 
leading newspapers in every _ state. 
And, on a completely confidential ba- 
sis! To be considered for openings 
in the $18,000 to $75,000 range, send 
resume stating position desired, salary 
requirements, and geographical prefer- 
ence to 
CARL YOUNG, ‘ 
RON CURTIS & COMPANY, 
O’HARE PLAZA, 
5725 EAST RIVER ROAD, 
CHICAGO, ILLINOIS 60631. 
No fee and all replies acknowledged. 


NEED ADVERTISING DIRECTOR for 
the Juneau Alaska Empire. Reply: 
Mrs. E. A. Armstrong, P.O. Box 928, 
Augusta, Ga. 309038. 


AD MANAGER for 10,000 daily offset 
in growing market. Must be strong 
in sales and promotion. Excellent sal- 
ary, commission and bonus plan plus 
excellent fringe benefits. Send resume 
to T. George Washington, Box 529, 
Madisonville, Ky. 42431. 


AD MANAGER 


wanted for excellent 18,000 Midwest 
offset daily. A real opportunity for a 
person now on a smaller paper, or 
the second man in a larger paper. 
Good fringe program, plus oppor- 
tunity for further advancement. 


Salary plus incentive. Must be able 


to handle planning and promotion, 
take full charge of retail depart- 
ment. Prefer person with Midwest 
background. 

Write full details to Box 777, Edi- 
tor & Publisher. All letters will be 
kept confidential. State availability 
for interview at our expense. 


CENTRAL NEW YORK DAILY needs 
aggressive display sales person. $150 
per week plus commission and full 


communications company, Send _re- 
sume including references to Box 802, 
Editor & Publisher. ; 


for May 5, 1973 


fringe benefits. We are a fast growing 


____ HELP WANTED 
- DISPLAY ADVERTISING 


AD-BUSINESS MANAGER — Oppor- 
tunity in small chain for qualified 
advertising salesman to step up_ in 
salary, responsibility. Prize winning 
growing daily, 5,000 circulation, in 
expanding cultural area. Supervise 
young, dedicated staff. Person we seek 
must be a self starter, well organized, 
professional and prepared to play an 


important role in Auburn, Ind., the 
home of classic automobiles. Contact 
Jim Krcoemer, itor and General 


Manager, The Evening Star, Auburn, 
Ind. 46706. 


AN OPPORTUNITY TO MOVE UP 


Excellent opportunity for energetic 
person who. wants to move ahead in 
trade journal advertising, learning 
field under working publisher and tak- 
ing full responsibility for sales as 
ability warrants, Familiarity with ad- 
vertising sales desirable, but limited 
experience will by no means disquality 
applicant. Primary concern is finding 
person with intelligence and aptitude 
who is determined to apply initiative 
to build his income as he builds sales. 
Write Harry L. Peace, P. O. Box 
52288, New Orleans, La. 70152. 


WE WILL PAY TOP DOLLAR for 
the best person in the country to di- 
rect a retail ad staff of 19 on a 70,000 
circulation morning newspaper in the 
Midwest. Most modern cold type, off- 
set plant in U.S. Must be strong per- 
sonally in sales, administration and 
retail advertising promotion. Personal 
interview a must. Send personal data 
and track record to Box 770, Editor 
& Publisher. 


EDITORIAL 


EDITOR WANTED: Somewhere there 
is a soul who would like to enjoy 
Appalachian life and on the side write 
and edit a 50-volume heritage encyclo- 
pedia of West Virginia. Write Jim 
Comstock, Richwood, W. Va. 26261. 


NEWS EDITOR—Managing, news and 
copy editing skills. Local-regional focus 
for AM Zone 3 medium daily. Resume 
to Box 735, Editor & Publisher. 


MANAGING EDITOR-REPORTER for 
award winning South Carolina semi- 
weekly to manage news staff of five. 
Send complete details, including snap- 
shot, in confidence. Prefer enthusiastic 
family type with desire and know-how 
to produce excellent newspaper. Mod- 
ern, air-conditioned offset plant. Good 
pay and fringe benefits. Box 688, 
Editor & Publisher. 


ASSISTANT SPORTS EDITOR 


Sports writer with desk experience 
wanted for prize-winning Zone 5 eve- 
ning and Sunday morning newspaper 
published in modern plant via com- 
puter-driven typesetting equipment, 
new offset press and newly remodeled 
quarters. High school and_ college 
sports locally. Opportunity to work 
with outstanding sports staff of 4, 
5-day week, generous starting salary, 
liberal fringe benefits, ideal working 
conditions. Send details of background, 
training, experience, with clips: Gen- 
eral Manager, Kankakee Daily Jour- 
nal, Kankakee, Ill. 60901. 


CITY EDITOR—Ohio daily needs desk- 
man who knows typography, who can 
encourage a small news staff and who 
can dig up local stories. Reply to Box 
742, Editor & Publisher. 


MANAGING EDITOR to supervise and 
train staff, put out 6,000 5-day PM 
paper full of local news and help fast- 
growing newspaper grow even faster. 
Must be aggressive, hard-working. 
Write fully to David Frazer, Statesboro 
Herald, Statesboro, Ga. 30458, 


WANTED: Mature editor to edit and 
help manage good weekly paper in re- 
sort town. Call Osia Williams, (615) 
526-7161. 


SPORTS EDITOR—Medium AM Zone 3 


daily seeks experienced writer-manager 
with leadership skills. Resume to Box 
734, Editor & Publisher. 


"EDITORIAL _ 


FAST GROWING ARIZONA se 
weekly near metropolitan area needs ex- 
perienced, versatile 
editor. Must be knowledgeable in al 


phases of news department and ener-— 


getic. News-Sun, P.O. Box 280, Sun 
City, Arizona. OF 


FIRST NEWSPAPER in America’s — 


oldest city seeks an energetic reporter 
with some daily or weekly experience, 
one who can write with brevity, clarity 
in hard news for our 8,000 PM, and 
produce features with a twist for our 
weekend magazine. 
benefit package includes medical, pen= 
sion, vacation, holidays, overtime be- 
yond 40 hours, car allowance. Patrick 
Lynn, Managing Editor, The Record, 
P.O. Box 1630, St. Augustine, Florida 
32084. (904) 829-6562. 


EDITOR 


Editor for bright 6-day 10,000 daily in 
Southern New England college area. 
Person we are seeking may be manag- 
ing editor on comparable or larger 
newspaper who wants_ responsibilities 
of running his own department and 
challenge of making a good small city 
daily better. 


Right person will be creative, ener- 
getic, experienced in all facets news- 
room and editing. Must be able to 
supervise and inspire young staff and 
have imagination and photo layout 
know-how to make best use of offset 
capabilities. . 


Work for news oriented publisher who 
cares about editorial product and who 
can start you at $13,000. Send all info 
first letter. Replies in strict confidence. 
Box 729, Editor & Publisher. 


SPORTS ASSISTANT—National sports 
weekly seeks recent college graduate 
for interesting position. Good at details 
and writing. Start June 15. Send 
resume and. salary requirements to 
Box 730, Editor & Publisher. 


FOOD EDITOR/WRITER 


A leading Zone 5 metropolitan daily- 
Sunday seeks food editor or writer. 
Desire experienced person preferably 
with degree in home economics-journal- 
ism with orientation toward foods. 
Write Box 727, Editor & Publisher. 


‘ 


SMALL AREA 1 


DAILY needs edi- 
do it 


torial, feature writer who can_ 
all when needed. Independent, liberal, 
strong on loca] issues. Full particu- 


lars to Box 784, Editor & Publisher. 


EDITOR, REPORTER for Washington 


Bureau of aviation news weekly; must 


be able to analyze reports and filings 
with federal agencies; previous busi- 
ness newswriting for daily or weekly 
publication essential, $15-20M_ range. 
RESUMES BY MAIL ONLY. TSC, 
Suite 509, 700 Fifth Ave., NYC 10019. 


SPORTS DESKMAN 


Experienced sports deskman for grow- 
ing suburban daily and Sunday in 
northern New Jersey. Award-winning 
sports department covers New York 
pros, but emphasis is on local sports. 
Prefer someone with experience on 
Sunday sports desk. Must work week- 
ends. Creative layout, headlines and 


| careful copy reading skills. Aggressive 


individual to take charge of sports 
desk. Excellent benefits. Send resume 
and recent samples of work on _ sports 
pages to John Boland, Sports Editor, 
Daily Record, 55 Park Place, Morris- 
town, N.J. 07960. 


COPY DITOR needed by 40,000 
Pennsylvania morning daily. If you’re 
working the desk of a smaller daily, 
and agree that skilled editing and 
headline writing are hallmarks of a 
quality newspaper, we'd like to discuss 
with you why this opportunity may be 
better than most. College and experi- 


ence essential. Write full details 
promptly: Box 1799, Editor & Pub- 
lisher. 
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HELP WANTED 
EDITORIAL 


—— 


SMALL NEWS DAILY 
seeks editor interested : 
need leader capable of competing 
against larger daily; young, talented 
staff, Send resume to The Daily News, 
P.O. Box 1466, Green Bay, Wisc. 54305. 


HEADLINE WRITER 


Fast, accurate deskman for medical 
newspapers in Washington, D.C. Fa- 
miliarity with medical terminology 
helpful, not essential. Good pay, bene- 
fits, fringes. Knowledge of layout 
strong plus that could expand job. 
State salary history in resume to Room 
“A 4907 Cordell Ave., Washington, D.C. 
0014. 


in Zone 5 
in challenge; 


WOMEN’S EDITOR, small north Ala- 
bama daily. Must have college or ex- 
perience, prefer both. 15,000 college 
town, near Huntsville, short drive to 
Nashville. Fringe benefits, good work- 
ing conditions. Send resume immedi- 
ately to Drawer 190, Cullman, Ala. 
35055. Will reply to all. 


PORTFOLIO 
DEVELOPMENT 
SEECIALIST 


Nationwide Insurance Co., Columbus, 
hio, has an opening for a _ person 
with professional writing experience 
as a portfolio development specialist. 
The person we are seeking will have 
5 to 10 years writing experience, pre- 
ferably in the casualty or commercial 
insurance field and will be responsible 
for developing and maintaining sales 
reference guides for the office of mar- 
keting. We prefer a college graduate 
with a major in Journalism, experi- 
ence in the newspaper or publishing 
business helpful. Starting salary open, 
with excellent benefits package includ- 
ing profit sharing. Submit resume and 
salary requirements to K. Gill, 
Nationwide Insurance Co., 246 N. 
High St., Columbus, Ohio 43216. 


REPORTER-EDITOR-DESKMAN who 
would like to live in great Southwest 
and work on better-than-average news- 
paper, Fine opportunity for writer who 


takes pride in his work and wants job 


with future. Box 745, Editor & Pub- 


- jisher. 


NEWS EDITOR 


I’m a young managing editor looking 


for an aggressive news editor with a 


flair for design and a sharp copy pen- 
cil. We’re a moving afternoon paper 
which likes to shake the trees, but we 
want to look better too. The person I 
want has been a top-notch reporter 
and has some solid desk experience. 
Will be second in command of a 21 
person newsroom on a 20M Midwestern 
daily near a big city. If you want a 
challenge, good pay, good benefits on 
a paper with guts, contact Box 804, 
Editor & Publisher, immediately. 


WORKING CITY EDITOR—Opportu- 
nity in small chain for qualified re- 
porter to step up in salary, respon- 
sibility, Prize winning growing daily, 
6,000 circulation, in expanding cul- 
tural area, Cover police, city hall, 
some camera, some features. Dedicated 
staff of 4+-. Person we seek must be 
a self starter, well organized profes- 
sional and prepared to play an im- 
portant role in the community. Write 
fully in first letter_to Mrs. L. Joyce 
Smith, Managing Editor, News-Sun, 
Kendallville, Ind. 46755. 


FREE PLACEMENT SERVICE 
Dariiy Newspapers 


- Send us your resumé: we will duplicate 


and refer it on current job openings. 
Full range of editorial, advertising, 
circulation and back shop jobs usually 
available. 


New England Daily Newspaper Assn. 


340 Main St., Room 527 
Worcester, Mass. 01608 


HELP WANTED 
EDITORIAL 


EDITOR, REPORTER for transporta- 
tion. and travel business weekly; thor- 
ough news and feature writing experi- 
ence mandatory; top position for crea- 
tive, self starter able to take charge 
of busy, deadline pressure newsroom. 
$15-20M range. RESUME BY MAIL 
ONLY. TSC, Suite 509, 700 Fifth 
Ave., New York, N.Y. 10019. 


COPY EDITOR 


Desk job avaiable immediately in the 
Midwest on one of the country’s out- 
standing morning metropolitan new 
an 


papers. Experience in editing ¢ 
headwriting essential. Journalism 
graduate with a minimum of two 


years experience preferred. Excellent 
salary and generous employee benefits. 
Write Box 800, Editor & Publisher. 


WE WANT a seasoned pro who’s 
young enough to learn more to become 
No. 2 person in a rapidly growing 
twice-weekly newspaper of 60,000 cir- 
culation. We’re growing quickly with 
an award-winning track record. We 
want a hard-driving reporter-photog- 
rapher-editor to become No. 2 in our 
newsroom, a position created by 
growth in pleasant Jersey shore locale. 
Send resume, clips, salary require- 
ments to Box 781, Editor & Publisher. 


FREELANCE 


WRITERS—I am _ seeking freelance 
articles about 2,000 words with photos 
or art, about travel, the oil field, the 
Old West, or about any other topic. 
We pay up to 10¢ a word depending on 
quality. Kit van Cleave, P.O. Box 
1675, Houston, Texas 77001. 


LAYOUT /PASTE-UP 


PRODUCTION LAYOUT ARTIST, ex- 
perienced in producing camera-ready 
advertising layouts in volume with 
cold type and repro mat services. Fine 
working conditions and _ benefits. 


Mr. Signer, (813) 688-8508 or write 
918 S. Florida Ave., Lakeland, Fla. 
33808. 

MARKETING 


Marketing Manager 


Advanced Composition 
Technology 


Solid familiarity with computer 
concepts in daily newspaper pro- 
duction applications, the ability to 
identify real market needs and in- 
terface them to company strategy 
are the prime qualifications for this 
high-paying management position. 


The candidate should be a college 
graduate with at least 65 years of 
marketing and/or production man- 
agement experience. 


Send complete resume to 
Box 696, Editor & Publisher 


An equal opportunity employer 


PRESSROOM 


WANTED: Experienced Goss offset 
pressman. Write giving resume and 
showing salary and years of experi- 
ence. The Fayette Tribune, Box 139, 
Oak Hill, West Virginia 25901. 


PRESSMAN for offset weekly news- 
paper located on the Mississippi Gulf 
Coast. Complete knowledge of Cottrell 
V-15 press necessary. Central printing 
plant where several newspapers are 
printed. Call Edward Hall collect, 
(601) 467-5474, days, (601) 467-6540 
nights. 


Call 


HELP WANTED 
‘PRESSROOM 


PRESSMAN for Goss Urbanite, Zone 
2. Send resume to Box 89, Editor & 
Publisher. 


PRODUCTION 


PHOTOCOMPOSITION SUPERVISOR 
Assume charge of computerized com- 
posing department in Rhode Island. 
Markup capability, co-ordinate paste-up 
and scheduling. Ideal opportunity for 
competent individual. (401) 724-0200. 


PRODUCTION MANAGER for _ offset 
weekly newspaper group in Bergen 
County, N.J. Must be adept at mark- 
up, layout, paste-up, all procedures 
from copy to camera. Have Compu- 
graphic, IBM, varityper equipment. 
Send resume to Box 630, Editor & 
Publisher. 


PHOTOTYPESETTING MANAGER 
capable of markup, layout, production. 
Zone 2 location. Knowledge of com- 
puter helpful. State experience, refer- 
ences, salary requirments. Replies con- 
fidential. Box 767, Editor & Publisher. 


PUBLIC RELATIONS 


15222. 


ADMINISTRATIVE 


PUBLISHER OR MANAGEMENT po- 
sition. 15 years in all phases of news- 
papering. Proven company builder, de- 
veloper of new ideas and markets, 
cost-cutter. Strong in sales, advertis- 
ing, circulation, composing and presses. 
mpany man, 34, at the top where I 
am. Box 765, Editor & Publisher. 


GENERAL MANAGER/AD DIREC- 
TOR. 14 years all phases of newspaper 
operations. Young. Presently with 
group. Box 697, Editor & Publisher. 


MAN EXPERIENCED in all phases 
of 20M daily newspaper. Desire ad- 
ministrative or ad director position. 
Box 690, Editor & Publisher. 


EDITOR & PUBLISHER for May 5, 
shies f 


Agency Public Relations 


We are a Public Relations Department in 
one of the largest advertising agencies in 
the U.S. The people we are looking for are 
skilled writers with at least three years of 
agency experience. They enjoy client con- 
tact. And, each will have a good, working 
knowledge of account management and all 
media. We are also seeking a top speech and 
presentation writer. All positions are in the 
headquarters office, Pittsburgh. Resume and 
salary requirement should be submitted to: 
J. E. Fuller, Ketchum, MacLeod & Grove, 
Inc., Four Gateway Center, Pittsburgh, Pa. 


PUBLIC RELATIO 


EDITOR/PUBLIC RELATIONS ; 
resentative for Zone 2 aerospace 4 
sion. Applicants should haye 8 
newspaper background and the in 
est and versatility to handle a y 
range of technical writing ass 
ments. Job involves the PR spectr 
press releases to plant tours, in 
tion to editing tasks. State salary 
quirements and send resume to | 
769, Editor & Publisher. 


WRITER | | 
AAA MOTOR CLUBE 


2-3 years with a city or town papi 
house organ, re-write or other s¢ 
editorial combination for monthly 
loid dealing with transportation, ] 
islative, travel, etc., as well as oth 
PR media. Opportunity for organiz 
energetic individual wanting stimu 
tion, security and advancement 

learn and grow in congenial cara 
position. New York City. Please m™ 
full resume, salary requirements, B® 
789, Editor & Publisher. ; 
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Positions Wanted... 


ADMINISTRATIVE 


AD MANAGER—AIl departments, 
size competitive papers. Young, ag 
gressive, successful. Resume. Box 179 
Editor & Publisher. 


MAN AND WIFE TEAM will wri 
edit, typeset and prepare for prin 
your newspaper—or start a new 0 
for you. Everything but sell the : 
and distribute the newspaper. 
fully trained on computer type-settin 
equipment and vertical camera. Wi 
relocate any Zone. Both in late 20's 
Let us show you what we have don 
in Zone 2. Box 751, Editor & P 
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PR MANAGING EDITOR week- 

nm, now in academic publications 
seeks editorial and/or ad spot 
metro weekly, or PR/publications 
ll independent college. Top refer- 
ss, 25 years in graphic arts. Pre- 
Northeast New York, Western Zone 
30x 758, Editor & Publisher. 


$ 


CIRCULATION 


YRIDA Successful Circulation 
ager on 10,000 daily seeks position 
‘Circulation Director or assistant on 
jum size Florida newspaper. Will 
sider Promotion manager, Home- 
ery manager, ete. on larger pa- 
Excellent record and references. 
replies acknowledged. Box 766, Edi- 
& Publisher. 


ESENTLY EMPLOYED Circulation 
aager with ABC daily and Sunday 
ires to relocate. 20 years experience 
h 2 newspapers. BS degree, excel 
promotion and collection. Request 
ame. Box 773, Editor & Publisher. 


RCULATION MANAGER—Experi- 
ed in all phases of circulation, In- 
ase and revenue producer, Talent 
organization, training and promo- 
. Box 793, Editor & Publisher. 


_ DISPLAY ADVERTISING 


DIRECTOR—Assistant to Publish- 
_ award-winning daily seeking me- 
m daily. 10 years experience, knowl- 
reable on duties, responsibilities and 
hority of management. Zones 5 or 
Box 752, Editor & Publisher. 


YVERTISING MANAGER,  experi- 
ed small dalies, weeklies, mature, 
smotion minded. (314) 646-3679. 


rite Box 188, Bland, Mo. 65014. 


RETAIL ADVERTISING 
_ DIRECTOR/MANAGER OR 
ATIONAL COOP AD DIRECTOR 


perience, 20 years retail sales and 
omotion with Midwest daily and 
mday 400,000 circulation, 2 years 
rking with National Coop Program. 
ke 43. Box 796, Editor & Publisher. 


DUNG AD MANAGER with 7 years 
perience in daily and non-daily pub- 
ations seeks position on non-daily 
‘wspaper in Texas, New Mexico or 
‘izona. Have proven record in sales 
d promotion. Call (919) 754-4518 
er 5 PM EST or write immediately 
Bill M. Hensley, P.O, Box 470, 
narlotte, N.C. 28654. 


EDITORIAL 


[RED OF RUT. 10 years professional 
perience. Currently employed as 
triter-columnist with daily of 175,000 
ireulation. Have BA in journalism 
id speech, and MA in communication 
sory. Experience includes makeup 
id editing as well as daily writing. 
| charge of hiring and training part- 
‘sf anes: ox 718, Editor & 
ublisher. 


ELOCATING REPORTER, 24, single, 
eks general assignment and/or desk 
%. Zone 2, 8 years professional, 4 
ars college experience. Box 739, Edi- 
& Publisher. 


PORTSWRITER / PHOTOGRAPHER, 
6, experienced, soon-to-be college 
irad, seeks position with Eastern_Zone 
daily. Career minded. Box 743, Editor 
: Publisher. 


‘EPORTER, 25, seeks full-time mi- 

ority specialist/poverty beat job, 
sars work: courts, general assign- 
nent, city hall, sstatehouse on metro 
ily. MA, Wisconsin, Journalism and 
ro-American _ Studies. Extensive 
ackground in Black and Indian af- 
: ker; national awards. 
resume. Box 649, Edi- 


AVAILABLE FOR ALL N 
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‘EDITORIAL 


NON - DOCTRINAIRE, accomplished 
editorial writer wants to tell it like 
it is and should be. Box 8190, Wash- 
ington, D.C. 20024. . 


MA JOURNALISM, BA Business fe- 
male grad seeks feature and/or bus- 
iness writing spot. 5-month intern for 
national company. Box 748, Editor & 
Publisher. 


MANAGING EDITOR for small or 
medium daily. Experienced in both 
metropolitan and smaller papers. 
Ohioan, 45, now in Florida, will re- 
locate. Chas. Stine, 7169 Blanding, 
Jacksonville, Fla. (904) 1771-5371. 

NEWSMAN, 7 years all-around re 


porter and copyreader 1 year, all on 
the same mighty middleweight in state 
capital city. Want a crack at the big 
time. Lucid, fast, accurate. Box 741, 
Editor & Publisher. 


SEASONED PRO wants to trade smog 
and earthquakes for clean air and 4 
seasons. Solid, varied 15 years experi- 
ence, Looking for permanent spot as 
editor, reporter. Family man. Top ref- 
erences. Box 658, Editor & Publisher. 


EXPERIENCED NEWSMAN, § 40’s, 
seeks small daily interested in_ all- 
arounder with solid reporting, editing 
peckercund: Box 1732, Editor & Pub- 
isher. 


AMBITIOUS COPY EDITOR seeks to 
move ahead. Desire state or city edi- 
torship or desk supervisory post on 
medium-size afternoon daily. I’m 36 
with 12 years experience as editor and 
reporter covering all major beats. Lo- 
cated in Midwest. Write Box 672, Edi- 
tor & Publisher. 


EWSPAPER D 
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EDITORIAL 


ENTERTAINMENT WRITER special- 
izing in arts criticism, feature writing, 
personality interviews and _ in-depth 
features. 31-year-old New England na- 
tive seeks position in Massachusetts 
or Rhode Island. Magazine experience 
in addition to newspaper work. Box 
782, Editor & Publisher. 


WAR DELAYED CAREER in Journal- 
ism. Now in search of medium sized 
daily needing ambitious news aide. 
have news writing degree, interesting 
samples and lots of enthusiasm. Any 
Zone. Box 783, Editor & Publisher. 


FEATURES, ENTERTAINMENT 
writer-editor. Experienced in many 
facets, from reporting, columns and 


Phone (513) 
Editor & 


features to desk layout. 
481-2338 or write Box 3801, 
Publisher. 


RESPONSIBLE, AGGRESSIVE, crea- 
tive newspaperman with 16 years ex- 
perience on 85,000 circulation news- 
papers seeks position with challenge 
and opportunity. Experience includes 
positions as general assignments re- 
porter, beat reporter, city editor and 
managing editor for prize-winning pa- 
pers, including Pulitzer. Box 772, Edi- 
tor & Publisher. 


MAN, 23, with 2 years newspaper ex- 
perience—features, photos and. hard 
news—wants to report politics or off- 
beat. West Coast, South or foreign 
country preferred. Box 788, Editor & 
Publisher. 


VERSATILE, hard-working writer 
wants to expand part-time into full- 
time writing career. MA in literature; 
writing background solid in arts, re- 
ligion, sports, education. Will relocate 
src Zone 3. Box 787, Editor & Pub- 
isher. 


"713 JOURNALISM MA with 4 years 
college newspaper experience seeks 
public affairs reporting job with pro- 
gressive daily in Zones 1,2,3,5 or 9. 
For resume and clips, contact David 
Pace, 1109 Georgia Ave., Durham, N.C. 
27705. (919) 286-0602. 


SPORTS COPYDESK—Worked make- 
up, desk, covered big league sports 20 
years on major AM daily. Experience 
can aid young staffers, anchor depart- 
ment all phases. Prefer Zones 9,5,2. 
Box 749, Editor & Publisher. 


“REBEL WORLD” REPORTER, expe- 
rienced in film-theatre criticism, active 
in national press junkets, an in-depth 
personality interviewer and media- 
oriented book-periodical reviewer de- 
sires position with daily in Zone 2. 
Resume featuring nationally recogniz- 
able references supplied upon request. 
Box 712, Editor & Publisher. 


ENERGETIC, ENTHUSIASTIC '78 grad 
anxious to report in any Zone. BA in 
American Studies. Experience as col- 
lege editor and in commercial broad- 
casting. Available June 1. Resume, ref- 
erences. Box 685, Editor & Publisher. 


JUNE STANFORD BA seeks first re- 
porting job. Economics major with 
basic journalism courses. Summer 
newspaper experience. High grades, 
news editor of college weekly. Business 
news or general assignment in an 
Zone, any size. Box 1715, Editor 
Publisher. 


REPORTHR-EDITOR. Background in 
financial reporting, technical news, 
and some general news including gov- 
ernment, Knowledge of Capitol Hill. 
Woman, seeks position in New York 
City or New York metropolitan area. 
Box 780, Editor & Publisher. 


VETERAN heavily experienced on 
metropolitan papers wants responsible 
position on medium sized paper South, 
Southwest, or far West. Presently em- 
ployed with wide background and zest 
for newspaper business. Rim, desk, 
managing editor ability. Sober and 
reliable. Write Box 1778, Editor and 
Publisher. 


EXPERIENCED WRITER with com- 
prehensive editing and layout back- 
ground seeks desk position. Age 29, 
BSJ degree, family, now employed. Any 
Zone. Box 790, Editor & Publisher. 


9 YEARS RBEPORTING and editing, 
4 on Midwestern city hall-legislative 
beats. Now in independent study of 
political economics, with aim of spe- 
cialized writing on taxes, transporta- 
tion, related public policy. Coming 
home to East, want good pay and im- 
portant work. Can deliver. Box 792, 
Editor & Publisher. 


FREELANCE 


CENTRAL AND WEST FLORIDA 
Stringer Advertising-Retail, National 
and Financial-Copy, Visuals, Story- 
boards-Heavy Print and _ Broadcast 
Media. Box 693, Editor & Publisher. 
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PHOTOGRAPHY 


MAGAZINE columnist in photography 
and manager of multi-media firm is 


looking for a challenge. Has fire for a 


position that needs dynamic creativity. | 


Pro of 13 years (age 28) has owned, 
managed and _ built 


VETERAN Ex-Navy photographer. 
Graduate Layton School of Art, 
waukee. 4 years experience with Mid- 
west daily. Desire position with large 
or small daily. Prefer Zone 5 or 9. 
Box 775, Editor & Publisher. 


RECENT BA, 27, quality conscious, 
mature; experienced; seek photography 


position on your newspaper or maga-— 
Box 816, Durango, 


zine. Roger Nye, 
Colo. 81301. 


—_— 


PRODUCTION 


COMPOSING ROOM FOREMAN. 
Knowledgable in both hot and cold 
type. Proven leadership ability. Strong 
in personnel supervision, labor rela- 
tions, cost analyst and quality control. 
Highest references. Box 750, Editor & 
Publisher. 


PRODUCTION MANAGER wishes to 


relocate in Maine or New Hampshire. 


Experienced letterpress/cold type — 
markup/makeup/pasteup/camera. Resu- 
me. Box 714, Editor & Publisher. 


COMPOSING ROOM FOREMAN 
Presently on small daily, Seeks new 
opportunities for growth. Young, can 
work a number of machines as well 
as help in camera and press depart- 
ments. Minimum $9,000. Ready to move 
in June, Write Box 746, Editor & 
Publisher. 


READY TO UPDATE your cold type 
operation ? 
available with systems design experl- 
ence and know-how to make it go. 


Send for resume. Box 785, Editor & 


Publisher. 


PRODUCTION MANAGER  Circula- 
tion Group 10, 23 years experience 
newspaper production. Budget fore- 
casting and effective cost controls. 
Computer and electronic peripheral de- 
vices in application to photocomposi- 
tion. Box 774, Editor & Publisher. 


SERVICH REPRHSENTATIVE — 25 
years experience in newspaper pro- 
duction. Formerly employed as 
sistant production manager of large 
metrcpolitan newspaper. Box 768, Edi- 
tor & Publisher. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


n organizations. 
Write for personal profile and port- ’ 
folio. Box 771, Editor & Publisher. 
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The press and Watergate 


There has been little doubt that the 
press would be given credit in history for 
keeping the Watergate Case alive. But 
whether the credit would be in the form 
of orchids or scallions remained to be 
seen. 

President Nixon in his nation-wide ad- 
dress Monday night indicated it would be 
orchids with these words: “It was the 
(American) system that has brought the 
facts to light and that will bring those 
guilty to justice. A system that in this 
case has included a determined grand 
jury, honest prosecutors, a courageous 
judge—John Sirica—and a vigorous free 
press.” 

That is recognition ihat the press had 
something to do with uncovering the many 
sordid facets of the case. It is a tribute to 
investigative reporting. It should be some 
consolation to newspapers like the Wash- 
ington Post, and others, their editors and 
staffs, who up to now have been charged 
with “unsubstantiated stories,” ‘“sensa- 
tionalism,” and other things for publish- 
ing the results of their investigations. 


At least one editor thinks segments of 
the press have been riding the story—and 
the President—too hard. He is Franklin 
B. Smith, editor of the editorial page of 
the Burlington (Vt.) Free Press. The 
President’s statement did not change his 
mind, he tells us. 

In a signed editorial April 25 which he 
called “A Statement of Conscience,” 
Smith wrote: 

“A large portion of the American press 
(and here we include newspapers, televi- 
sion, radio and magazines) is carrying on 
an anti-Nixon vendetta in the coverage of 
the so-called ‘Watergate scandal.’ There is 
simply and absolutely no excuse whatever 
for the sensational, mostly unsubstanti- 
ated, reckless and distorted reportage of 
this unhappy affair. It is a reportage of 
hatred against a man, a President of the 
United States, and this writer hereby con- 
demns it and completely disassociates 
himself from it.” 


Smith wrote that the bugging of Dem- 
ocratic Party headquarters “cannot be 
condoned ... but neither can it be pro- 
jected honestly into a scandal of historic 
proportions. 

“There have been many political scan- 
dals of more far-reaching significance, un- 
fortunately, in our nation’s history—but 
never heretofore has blind hatred on the 
part of the press compelled such coverage 
of clear and unashamed recrimination.” 


He cited the “Jost and destroyed bal- 
lots” in Illinois, Texas and Missouri in the 
1960 campaign, and the Bobby Baker 
scandal, and said “but the American press 
did not devote a fraction of its consider- 
ably energies and talents to those scandals 
that it has to the Watergate case. And 
why not? We can only conclude that the 
name and the personality of the man in 
the Oval Office makes all the difference, 
and this is a damning indictment of a 
large portion of the nation’s press whose 
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sense of purpose and responsibility has 
been mangled.” 


Smith continued that “if the press con- 
tinues in its zealous overkill on this 
affair, it is not likely to destroy either 
President Nixon or the Nixon Administra- 
tion but it will gravely injure something 
more important: The faith of the people 
in our system of government and all that 
it provides and protects—including, most 
pointedly, freedom of the press.” 


We don’t know how many newspaper 
editors feel the way Smith does about the 
aggressiveness of Washington reporting 
in this case. 

But we do know that a lot of them have 
been saying what the President finally 
said: The American system, including a 
vigorous free press, brought the facts to 
light. 

John S. Knight said it for many fellow 
editors in his April 22 “Notebook” in the 
Knight Newspapers: “The much-maligned 
Washington Post performed a magnificent 
public service by its persistent and effec- 
tive investigative reporting of the Water- 
gate scandal. 

“The press was made a whipping boy 
during the campaign and thereafter by 
critics—mostly Republican  stalwarts— 
who charged the newspapers with sensa- 
tionalism and other various and sundry 
crimes. Yet it was the press, virtually 
alone, which brought the truth to light 
and thus served our nation’s best inter- 
ests.” 


With his bow and acknowledgement to a 
“vigorous free press” the President has 
an opportunity to re-establish rapport and 
understanding with reporters, editors and 
publishers that has been shattered in the 
last year. We hope he follows through. 


John L. Foy dies 


John L. Foy, 61, former president and 
general manager of the Huntington 
(W. Va.) Publishing Co., died April 26. 


Paper asks judge 


to lift court ban 


The South Bend (Ind.) Tribune ha 
filed a motion asking Marshall Cireu: 
Judge Tom R. Huff to reconsider his orde 
restricting news coverage of a first degre 
murder case pending in his court. : 

John J. Powers, managing editor of thi 
Tribune, said his newspaper’s lawyers ar 
prepared to go immediately to the Indian 
Supreme Court if Huff denies the motion 
Powers said the Tribune volunteered, 7 
Huff wishes formal arguments, to reay 
pear and it was requested of the judg 
that he act as quickly as possible. ; 

Huff had said he would reconsider hi 
restrictions on coverage after a jury wa 
impaneled. 

The judge ordered from his cour 
newsmen who had assembled in Plymout 
Ind. (E&P, April 21) for an arraignmer 
hearing for William Dauber, charged wit 
first degree murder in the slaying of 
former South Bend used car dealer. Hu 
said he would restrict trial coverage t 
one “pool” reporter. 
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Named sales rep 


Hal Hanson has been named as sale 
representative for the Los Angeles Time 
Syndicate-Los Angeles Times/Washingto 
Post News Service-General Features Cor 
poration organization. He will cover mi¢ 
dle west and south eastern states, workin| 
out of the Los Angeles headquarter! 
Hanson is a 17-year veteran of NEA 
serving much of the time as western div 
sion manager. More recently he operate 
his own newspaper color comic printi 
agency and also served as western refi 
resentative for Universal Press Synd 
cate. j 


Watergate predicted 


In October of 1968, seer Jeane Dixo 
predicted the election of Richard M. Ni 
on to the presidency but added in he 
syndicated column that a _ wiretappin 
scandal involving him “is yet to come 
She also wrote that the scandal wil 
“affect Mr. Nixon favorably and woul 
seem to put him in a position to right 
great wrong, which would be for the goo 
of the image of the United States.” 


the media brokers 


Brokers of Newspaper, Radio, CATV & TV Properties 


Washington, D.C.: 1100 Connecticut Ave., N.W. 20036 (202) 393-3456 
Chicago: 1429 Tribune Tower, 60611 (312) 337-2754 

Dallas: 1511 Bryan Street, 75201 (214) 748-0345 

San Francisco: 111 Sutter Street, 94104 (415) 392-5671 
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COTTON 
HELP EASE 
_ THE ENERGY 


CRISIS? 


Much as we’d like to, we 
can’t say cotton can end the 
energy crisis we face for the 
next decade or so. 

The energy used to make 
cotton and man-made fibers 
is only part of total national 
consumption. 

But to meet the growing 
crisis, our policymakers 
must use every available 


method to save energy. 

One is to maintain cotton 
as a strong, viable industry. 

Cotton, you see, uses 
only one-fifth the energy it 
takes to produce an equal 
amount of man-made fibers. 
That’s from beginning to end 
and probably is conserva- 
tive. 

What if the cotton industry 


WHEN IT COMES TO ENERGY CONSERVATION, COTTON COUNTS. 


were abolished? 

Well, sir, the energy re- 
quired to replace cotton 
would supply the city of Bal- 
timore or Boston or Greater 
Pittsburgh. 

Look at it this way: Enough 
energy to power 2,500,000 
Cars. 

We all need cotton. 


Want to know more? 
Write for 

Cotton Today—Measurements 
of an Essential Industry. 
NATIONAL 

COTTON COUNCIL 
OF AMERICA 
Department PA 

Box 12285 

Memphis, Tenn. 38112 


Accorded the Honor... : 


The highest honor for any professional is the acclaim of his associates and his competitors. 
They are his toughest judges. 

The 17 Scripps-Howard newspapers are especially proud of chief political writer Ted 
Knap, chief editorial cartoonist Gene Basset, and science writer Don Kirkman for being 
accorded the honor of serving as presidents of top journalistic organizations. 


Ted Knap, Scripps-Howard’s chief 
political writer and new president of the 
White House Correspondents’ 
Association, presents a silver globe to 
President Nixon at association’s 

April 14 annual dinner. 


Knap, 52, is president of the 
800-member White House 
Correspondents’ Association. A 
Nixon watcher since 1950, Knap 
has a knack for explaining what 
the President’s words and actions 
mean. Whether in the White 
House or on a history-making 
mission to Moscow, Knap keeps 
Scripps-Howard readers informed. 
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Gene Basset, Scripps-Howard’s chief 
editorial cartoonist and president of the 
Association of American Editorial 
Cartoonists. 


Basset, 45, is president of the 
Association of American Editorial 
Cartoonists, an organization of 
more than 150 of the top political 
cartoonists. Basset has reported 
by pen and ink from Vietnam and 
his hard-hitting cartoons on the 
world and national scene are 
widely acclaimed. 
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Don Kirkman, Scripps-Howard’s science* 
writer and immediate past president of 
the National Association of Science 
Writers. 


Kirkman, 44, is immediate 
past president of the 1,000 
member National Association of 
Science Writers, vice president of 
the Council for the Advancement 
of Science Writing and a fellow of 
the American Association for the 
Advancement of Science. Kirkman+ 
is equally at home at Mission 
Control, the South Pole, or at 
meetings of physicians, nuclear 
scientists, and space researchers. 


COLUMBUS CITIZEN-JOURNAL 


Philadelphia San Francisco <3 


CI 


